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Douglas Turk has global responsibility for marketing, public relations, and internal 

communications for JLT Group.  Doug is also a member of the US Specialty business 

leadership group with a focus on developing and growing the US platform and client 

relationships.   

Prior to his current role, Douglas Turk lead Aon Risk Solutions Western Region. The 

region places ~ $2.5B of premium annually generating $305MM of revenue.   He was 

also the CEO of Aon/Albert G. Ruben (Aon/AGR), the film and television entertainment 

brokerage division of Aon. Prior to his regional roles, Turk was the co‐leader of Aon 

Risk Solutions sales and marketing globally responsible for field sales and marketing 

activities, focusing on organic revenue growth for new and cross‐sell business. 

Turk serves on the United Way Board of Southern California and has served as an 

adjunct professor at Pepperdine University and an instructor at the Kellstadt Graduate 

School of Business at DePaul University.  He is a published book and periodical author 

on the subject of Strategic Business Alignment and Customer Strategies with CRM 

Unplugged – Releasing CRM’s Strategic Value – John Wiley & Sons. Turk received his 

Juris Doctor and Master of Business Administration from DePaul University in Chicago, 

IL. His undergraduate studies were at John Carroll University, where he received a 

BSBA in management.

Doug.Turk@jltus.com

310.739.9382

www.linkedin.com/in/douglasturk/
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