Dr. Vinay Y. Pandit
Experience
2009 to date
Core Faculty, DBA Program
 

Antioch University, Santa Barbara, CA

2008-09
Part Time Lecturer


CSUN, Northridge, CA and CSUCI, Camarillo, CA
1989-2009 
Professor (Chairman, Management Sciences 1989/92, Marketing 1989/92) 

  

Dept. of Marketing and Dept. of Management Sciences 

  

St. Bonaventure University, St. Bonaventure, NY 

1983-89
Associate Professor (Chairman of Marketing 1984-86) 

  

Dept. of Marketing and Dept. of Management Sciences 

  

St. Bonaventure University, St. Bonaventure, NY 

1981-83
Associate Professor, Department of Business Administration 

  

State University College, Fredonia, NY 

1977-81
Assistant Professor, Department of Management Science and Systems 

  

State University of New York, Buffalo, NY 

1976-77
Assistant Professor, Department of Business Administration 

  

State University College, Fredonia, NY 

1975-76
Preceptor, Graduate School of Business 

  

Columbia University, New York, NY 

Education
 Over 120 Graduate Business Credits roughly distributed as follows: 

 
Management Science

15 plus dissertation  

   
Finance   


15 

   
Business Economics  

24 


Production Systems  

15 


Marketing   


15 plus dissertation 


Accounting   


28 


Organization Behavior  
12 

Degrees
 Ph.D.
  (Bus. Admin) 1978, Columbia University, New York. 

 M.Phil. (Bus. Admin) 1975, Columbia University, New York. 

 M.B.A. (Prod. Syst) 1971, Columbia University, New York. 

 M.Sc.    (Powder Tech) 1969, King’s College, London, U.K. 

 B.Tech. (Mech. Engg) 1967, Indian Institute of Technology, Bombay. 

Awards 
 National Defense Doctoral Study Scholarship, Columbia University (1971/74) 

 Kennecott Copper Fellowship, Columbia University (1970/71)
 Mark of Distinction, University of London (1969) 

 British Ministry of Technology Fellowship (1968/69) 

 Merck, Sharp and Dome Award (The only two time recipient) (1968 and 1969) 

 Dorab Tata Travel Grant for Graduate Studies (1967) 

Professional Certificates
 Certified Management Accountant. 

 Have passed all parts of Certified Public Accountant exam.

A) Teaching
a) Excellent evaluations from both graduate and undergraduate students
My teaching style which encourages discussions is especially appreciated.

b) New Courses Developed

Undergraduate



Graduate
1) Principles of Marketing (Honors)
Internet Marketing

2) Sports Marketing



Channels of Distribution 

3) Internet Marketing


Industrial Marketing 

4) Channels of Distribution


MIS (Shift to Information Management) 

5) Industrial Marketing


Case Applications in Marketing 

6) International Management

7) Design of Experiments

c) Courses Taught 

Undergraduate     



Graduate 
1) Quantitative Methods 


Quantitative Methods  

2) Statistics




Statistics  

3) Business Policy



Operations Management  

4) Marketing Research


Marketing Research  

5) Marketing Principles


Strategic Management (Business Policy)  

6) Marketing Cases



MIS  

7) Sports Marketing



Marketing Management  

8) Internet Marketing


B2B Marketing 

9) Industrial Marketing


Internet Marketing  

10) Advertising & Promotion

Cases in Marketing  

11) Channels of Distribution  

Leadership & Intervention
12) 





Research Methods

B) Research
a) Awards 

1) Best Track Paper in Marketing Research Methodology                                                         Recognized by the Academy of Marketing Science, May 1984. 

2) Outstanding Paper in Consumer Behavior at Southern Marketing Association
Recognized by Vision Advertising and Marketing, November 1987. 

3) Outstanding Discussant at the Academy of Marketing Science
Recognized by Lyphomed Corporation, September 1983-88. 

4) Listed in Marquis' Who's Who Publications 1) East, 2) Marketing, 3) Education. 

b) Refereed Publications
1) Determining Significant Principal Components:  A Probability Test for Eigenvalues"          (with R. Hubbard), Developments In Marketing Science, V 7, 1984. 

2) "Treatment of Item Nonresponse:  An Empirical Investigation" (with Z. Khairullah) Developments In Marketing Science, V 7, 1984. 

3) "A Stopping Rule for Dynamic Alternative Selection" with (Z. Khairullah) Conference Proceedings of the American Institute of Decision Sciences, Nov. 1984. 

4) "Estimation of a Multiplicative Model for Locating Large Retail Stores" (with Z. Khairullah) Developments In Marketing Science, V 8, 1985. 

5) "Stepwise Regression; Choosing the Proper Level of Significance" (with Z. Khairullah) Developments In Marketing Science, V 8, 1985. 

6) "Validation of CAD - One More Time" with A.Poczter the Proceedings of The National Conference of the Southern Marketing Association, Nov. 1987. 

7) "A Methodology for the Joint Analysis of Modal Choice and Transshipment" Developments In Marketing Science, V 12, 1989. 

8) "Spurious Awareness in the Wine Industry" Developments In Marketing Science, V 12, 1989. 

9) "A Methodology for Selection of Transportation Mode and Points of Transshipment"        Pan-Pacific Conference Proceedings, 1989. 

10) "Contingencies That Don't Count:  A Comment on Value Based Research" (with A. Korukonda) Pan-Pacific Conference Proceedings, 1990. 

11) “Marketing American Goods to the Far East: A Case Study Related to Developing Channels of Distribution” (with A.Poczter) Pan-Pacific Conference Proceedings, 1998.
c) Presentations (Abstracts Published) 

1) "Stopping Rule for Fishing Expeditions (Should We Seek One More Opinion?)" TIMS National Meeting, Toronto, May 1981. 

2) "A Product Portfolio Model for Interactive Products" TIMS National Meeting, Detroit, April 1982(with D. Deshpande). 

3) “Empirical Investigation into Repeat Purchase Behavior" TIMS National Meeting, Detroit, April 1982(with R. Hubbard). 

4) "Optimal Control Procedures for Fish Harvesting" TIMS National Meeting, Detroit,         April 1982. 

5) "Application of Entropic Stopping Rules to Discovery Sampling" TIMS National Meeting, Chicago, April 1983 (with W. Myott). 

6) "Multiple Objective Model Applied To Distribution Networks" EEA Meeting, New York, March 1984 (with D. Deshpande and K. Lawrence). 

7) "A Dynamic Rule for Business Decisions" EEA Meeting, New York, March 1984            (with N. Dalal). 

8) "An Entropic Measure of Surprise" TIMS National Meeting, San Francisco, May 1984. 

9) "A Heuristic For Sequential Alternative Choice Situations" Triennial Meeting of IFORS, Washington, DC, August 1984 (with Z. Khairullah). 

10) "Simulation of a Central Dictation System" Triennial Meeting of IFORS, Washington, DC, August 1984 (with Z. Khairullah). 

11) "Proposed Cost Allocation Model for a Motivation/Performance Evaluation" TIMS National Meeting, Dallas, November 1984 (with R. Pandit). 

12) "Relative Importance of Components of Financial Statements" TIMS National Meeting, Atlanta, November 1985 (with R. Pandit and Z. Khairullah). 

13) "Stopping Rule for a Search Process" Annual National DSI Meeting, Las Vegas, Nov. 1986 (with Z.Khairullah). 

14) "Selecting Forecasting Variables Using Stepwise Regression" International Forecasting Symposium, Paris, June 1986 (with Z. Khairullah). 

15) "Validation of Cohen's Interpersonal Orientation Scale:  Some Empirical Results", (with A. Poczter) Annual Meeting of the Southern Marketing Association, November 1987. 

16) "Location of Distribution Centers: Estimation of a Multiplicative Model," Annual National DSI Meeting, November 1988 (with Z. Khairullah). 

17) “Technology and Cultural Barriers in Marketing,” National ASEI Meeting, 1999. 

d)  Conferences 

1) Discussant, Accounting and Public Policy, EEA, New York, March 1984. 

2) Chairman, Marketing Session, EEA, New York, March 1984. 

3) Chairman, Innovation in Delivery of Health and Social Services, IDS, November 1984. 

4) Principal Discussant for the entire session above. 

5) Discussant, Marketing Research Methodology, AMS 1984/88. 

6) Discussant, Session on Scheduling Algorithms, IDS, 1985. 

7) Invited a special Marketing Management session at the AMS Annual Conference, 1986. 

8) Chairman, Marketing of Financial Services Session, AMS 1986. 

9) Invited a special Marketing Education session at the AMS Annual Conference, 1986. 

10) Discussant, Consumer Behavior, AMS, 1987/88. 

11) Chairman, Marketing Education Session, AMS 1987. 

12) Chairman, Educational Software Session, IBSCUG, 1987. 

13) Chairman, Measurement Issues and Theory Development, AMS 1988. 

14) Chairman, Considerations in Macromarketing, AMS 1988. 

15) Discussant, International Marketing Session, AMS 1988. 

16) Discussant, Marketing Management Track, AMS, 1989. 

e)  Lectures 

1) Invited by Philadelphia Chapter of TIMS/ORSA "Nonconventional Stochastic Processes," March 1983. 

2) Symposium Leader, Millard Fillmore Hospital, "Statistics - Applications in Anesthesia,"   June 1985. 

3) Invited by Philadelphia Chapter of TIMS/ORSA “Entropic Decision Models," June 1987. 

4) Invited by the Industrial Management Council, Jamestown. "Strategic Management and Marketing," March 1990. 

f)  Presentations at St. Bonaventure University 

1) “Modified Test of Significance for Components of Multiple Regression,” 1984. 

2) “The Hendry System,” 1987. 

3) “Campus Housing as Recruitment Tool: Application of Confirmatory Factor Analysis,” 1988. 

4) “A Process Control Model for Matching Supply and Demand for a Natural Resource,” 2002. 

5) “The Strategic of Planned Redundancy for Managerial Effectiveness,” 2002. 

6) “Acculturation of Indians in the U.S.A.: Comparison of Cultures,” 2003. 

7) “Experiences in Private American Charity; A Thanksgiving,” 2003. 

g)  Referee 

1) Journal of the Academy of Marketing Science, 1984/88. 

2) Competitive Papers for Marketing Research Methodology Track, AMS 1983/89. 

3) Management Accountant (NAA-Buffalo Chapter), 1984/87. 

4) Best Student Paper Award, AMS 1985/87. 

5) Competitive Papers for the Marketing Management Track, AMS 1985/88. 

6) Competitive Papers for the Marketing Education Track, AMS 1985/88. 

7) Competitive Papers for the Consumer Behavior Track, AMS 1986/88. 

8) Jane F. Fenyo Dissertation Competition Committee, 1987. 

9) International Marketing Track, SMA 1989. 

10) Marketing Management Track, AMS 1989. 

11) Marketing Management Track, AMS 1989. 

12) Marketing Education Track, AMS 1989. 

13) International Marketing Track, SMA 1989. 

h) Books and Working Papers 

1) Author:  A chapter on Canadian Accounting for “International Accounting” published by Matthew Bender, (New York). 

2) Consulting Supervisor:  "Economic Growth in the Future" by Edison Electric Institute, published by McGraw-Hill (1976). The work represents a major chapter in the book. 

3) Author:  "The Current State of Economics:  A Potpourri" SUNYAB Working Paper, 1982. 

4) Author:  "Spatial, Conceptual and Sequential Content of MIS" SUNYAB Working Paper, 1981 (with R. Agharkar). 

5) Advisor: "RSTS/IDA Computer Users Manual" Columbia University. 

6) Author:  Role of Campus Visits in Recruiting Students" School of Business Working Paper, 1988. 

C) SERVICE 

a) School 

1) Faculty Committee on Tenure and Recommendations 2002/04. 

2) Faculty Committee on Tenure and Promotions Recommendation1996/97. 

3) Intellectual Contributions Committee 1995/97. 

4) Dean’s Committee for Goals and Programs, 1995. 

5) Chairman, Department of Marketing, 1984/86, 1989/91. 

6) MBA Admissions Committee, 1983/95. 

7) Computer Resources Committee, 1984/86. 

8) Selection Committee for Graduate Assistants, 1983/87. 

9) Selection Committee for the Business School Dean, 1986/87. 

10) Wall Street Journal Award Committee, 1987/88, 2002/03. 

11) Coordinator of the Departmental Colloquium, 1986/89. 

12) Coordinator of Departmental Awards, 1984-86 and 1987/88. 

13) Committee for Developing Tenure and Promotion guidelines, 1987/88. 

14) Coordinator - School of Business Working Paper Series 1986/90. 

15) Intellectual Contributions Committee. 1996/97. 

16) The Mission Committee 1994-96. 

b)  University 

1) Coordinator of the Friday Faculty Forum 2001 to date. 

2) Faculty Senate 2004/6. 

3) Diversity Action Committee (Faculty Issues Group) 2001/04. 

4) Faculty Handbook Review Committee, 2002/04. 

5) Faculty Senate, 1984/93 (Chairman, 1989-92). 

6) Instituted the Y.S. Pandit Endowed Award for Business and Economics, 1990. 

7) Established an Essay Contest for undergraduate students, 1989. 

8) Faculty Senate Committees: 

i) Constitution, 2002/4. 

ii) Student Life, 1996/02. 

iii) Academic Standards, Chairman, 1987/88. 

iv) Grievance, 1987/88 and 2003/04; (Chairman, 1987/88). 

v) Benefits 1986-88; (Chairman 1987/88). 

9) Long Range Planning Committees: 

i) Computer Resources Committee, 1985/87. 

ii) Institutional Research Committee, 1985/87. 

iii) Admissions Committee, 1985/87. 

10) Committee on Admin. Evaluation, 1988. 

11) Cooperative Education Committee, 1983/84. 

12) Advisory Committee for the Graduate Forum, 1983/84. 

13) Conducted a Listenership Survey for WSBU, 1985. 

14) Part of the Founding Group for the University Club, 1985. 

c)  Community

1) Recognized as Man of the Year by the India Association of Buffalo, 2003.
2) Board of Directors, India Association of Buffalo, 2001-2006.

3) Executive Committee of the Asian Indian Community Foundation, 2002 to date.

4) Board of Directors, United Way of Olean, 1993-1997. 

5) Board of Directors, Christmas in April * Olean, 1991-97.
i) Finance Committee of the Board, 1994-97. 

6) Treasurer, TRIVENI, Organization devoted to Classical Indian Music, 1982/87. 

7) Treasurer, India Association of Buffalo, 1984/87.

d) Professional 

1) President, American Society of Indian Engineers, Buffalo Chapter, 2000/2004. 

2) Board of Directors, NAA, Olean Chapter, 1991/93. 

3) Membership in various organizations. 

4) Among the larger institutions I have served as consultant are organizations such as: 

i) AirSep 

ii) City of Buffalo 

iii) Ford Foundation 

iv) Dictaphone 

v) Edison Electric Institute 

vi) Graphic Controls 

vii) Lacoste 
viii) Lever Brothers






******* 
Dr. Vinay Y. Pandit

Examples of Consulting Projects

1. Evaluation of Data Processing Needs and Computer Capacity: Studied data processing needs for the CETA program in Buffalo and Erie County, and also processing capacity currently available through the city's data processing department as an independent adviser to the Common Council. 

2. Reconciliation of SAMI & Nielsen Estimates of Market Shares: Studied the two methods of market share estimation.  Using margarine data, the appropriate lead/lag relations were estimated. The data was then analyzed to determine their relationship to estimates obtained from direct customer surveys. 

3. Advertising Emphasis for Toilet Soaps: This study involved analyzing psychographics of consumers and their perception of predetermined soap attributes. The, using multivariate techniques, the soap characteristics that should be emphasized in advertisements were determined. 

4. Study of Advertising and Image Formation: Conducted a comparative study of Lacoste and Alligator advertisements since 1947.  The advertisements budgets of these companies, the advertising media and the theme of advertising were analyzed to determine their effects on consumers. The report was used in a court case to determine rights to the use of the crocodile symbol. 

5. Determining an Optimal Work-Processing System: A centralized secretarial pool was modeled and simulated using GPSS. Primary data were analyzed to estimate the model parameters. The results were used for designing a quick reference chart that would help salesmen determine the system, based upon some readily observable characteristics. 

6. Scheduling Anchovy Breeding: Data pertaining to production costs, breeding time and the demand for this fish were analyzed. An inventory model was constructed and simulated on a computer to arrive at the optimal schedule for anchovy fishing. 

7. Design of an Inventory Policy: The demand for various sizes of printed paper, costs of stocking and reordering, and the delays involved in the necessary paper work and in deliveries were analyzed. The system was modeled and simulated using DYNAMO to arrive at a Q-type inventory policy. 

8. American Energy Resources: Supervised a survey of Energy Resources and work on an energy pricing model for the Edison Electric Institute. The work serves as an important contribution to one of their publications. 

9. Quality Control and Assurance: Collected and analyzed data to develop automated systems for plotting quality control charts for failures during manufacture and in the field. This was then developed into a quality assurance programs that, in modified form, are still in use. 

