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Northridge, CA  91330-8377

TEACHING EFFECTIVENESS ACTIVITIES
  Attended DMEF Direct Marketing Seminar for Authors & Researchers, June, 1997.

Participated in Workshop on Database Applications for Marketing Education, sponsored by CSPUP, June, 1990.

Attended Seminar on Teaching Business Ethics Sponsored by Arthur Anderson & Co., August, 1989.

Audited PSYCH 520 (Multivariate Statistical Methods), CSUN, Spring, 1987.

Participated in Teacher/Scholar Summer Institute for CSU Faculty, June 19‑20, 1985, 


Torrance, CA.

Attended Questionnaire Development and Design Seminar, a Continuing Education 
Program of SCAMA, March, 1984, Los Angeles, CA.

Attended Direct Mail/Marketing Educational Foundation's Direct Marketing Institute for Professors, November, 1981, Los Angeles, CA.

  Participated in the Teacher Observation/Consultation program of the Institute for the 

Advancement of Teaching and Learning, Spring, 1980.

PROFESSIONAL PREPARATION
Degrees
Ph.D., Business Administration, University of Cincinnati, 1980


Majors:  Marketing and Quantitative Analysis


  Minor:  Social Psychology

M.B.A., Quantitative Methods Major, Santa Clara University, 1971

B.A., Economics, University of California at Santa Barbara, 1969

Administrative Experience
8/07 - 8/08
Acting Chair, Department of Marketing, CSUN

6/84 ‑ 8/87
Chair of the Department of Marketing, CSUN

Teaching Experience
9/85 ‑ Present  
Professor of Marketing, California State

  
University at Northridge

9/82 ‑ 8/85
Associate Professor of Marketing, California

  
State University at Northridge

9/78 ‑ 8/82
Assistant Professor of Marketing, California

  
State University at Northridge

Course 

Preparations:
Introduction to Marketing

Marketing Research

Marketing Management Seminar

Field Assignments and Reports – Marketing

The Gateway Experience

Marketing Seminar (Graduate)

Marketing Research Seminar (Graduate)

7/75 ‑ 6/78
Lecturer, University of Cincinnati

Course 

Preparations:
Business Statistics (Graduate)

Business Statistics I & II

Micro‑Marketing

10/74 ‑ 6/75 
Lab Instructor for Business Statistics I & II,

University of Cincinnati

Business Experience
  3/07 - Present
Associate, Independent School Performance Group (ISPG)

(See: http://ispginc.com)
Duties: Consultant and analyst for school stakeholder surveys.

12/81 ‑ 4/82 
Consultant, Walt Disney Telecommunications and

        &
Non‑Theatrical Company, Burbank

12/83 ‑ 4/84

Duties:  Consulted on questionnaire design, sample design, 




data collection procedures, and data analysis.

Business Experience (Continued)
5/74 ‑ 8/74
Staff Statistician, Pacific Telephone Company,

San Francisco

Duties:  
Designed surveys, supervised data collection, analyzed 



data, wrote and presented reports.

6/72 ‑ 5/74
Statistical Analyst, Pacific Telephone Company,

San Francisco

Duties:  Same as Staff Statistician position.

3/72 ‑ 6/72
Associate Buyer, Memorex Corporation, Santa Clara, CA

Duties:  Purchased supplies & negotiated contracts.

Journal Publications

Avcibasioglu, Pinar, Jessica Cardinale, Curt J. Dommeyer, Violetta Lebioda-Skoczen


and Julie Schettig (forthcoming), “An Exploratory Investigation of College Students’ Attitudes toward California’s New Menu-Labeling Law, Journal of Applied Business Research

Dommeyer, Curt J., Noriaki Hirao, Yoshiyuki Ikeda, Nicole Linkletter, and Keizo Watanabe (2010), “ SEQ CHAPTER \h \r 1Using a Contingent, Nonmonetary Incentive to Increase the Response Rate to a Personally-Initiated, Self-Administered Survey among College Students,” Marketing Bulletin, Vol. 21, 9 pages. Marketing Bulletin is an online journal. The article is available at:  http://marketing-bulletin.massey.ac.nz/V21/MB_V21_N1_Dommeyer.pdf 
Dommeyer, Curt J., Melissa Romero, and Kevin M. Tafazzoli (2009), (Lessons Learned from Using an Ill-Conceived Nonmonetary, Prepaid Incentive in a Self-Administered Survey of College Students,( Journal of Business & Economics Research, Vol. 7(9), 11-15.
Dommeyer, Curt J., Elizabeth A. Lugo, Kelly R. Riddle, Christopher T. Tade, and Lily Valdivia (2009), (Using a White Lab Coat to Enhance the Response Rate to Personally Initiated, Self-Administered Surveys,( Journal of Applied Business and Economics, Vol. 9(2), 67–75.
Dommeyer, Curt J. (2008), (The Effects of the Researcher(s Physical Attractiveness and Gender on Mail Survey Response,( Psychology & Marketing, Vol. 25(1), 49 -72.

Journal Publications (Continued)
Dommeyer, Curt J. (2007)), (Using the Diary Method to Deal with Social Loafers on the Group Project: It(s Effects on Peer Evaluations, Group Behavior, and Attitudes,( Journal of Marketing Education, Volume 29, Number 2, 175-188. 

Dommeyer, Curt J. (2006), (The Effect of Evaluation Location on Peer 

Evaluations,( Journal of Education for Business, Volume 38, Number 1, 21-26.
Dommeyer, Curt J. and H. Bruce Lammers (2006), (Students( Attitudes toward a New Method for Preventing Loafing on the Group Project: The Team Activity Diary,( The Journal of College Teaching & Learning, Volume 3, Number 1, 15-22.

Dommeyer, Curt J., Paul Baum, Robert W. Hanna, and Kenneth S. Chapman (2004), (Gathering Faculty Teaching Evaluations with In-Class and Online Surveys: Their Effects on Response Rates and Evaluations,( Assessment and Evaluation in Higher Education, Volume 29, Number 5, 611-623.  

Adenskaya, Larisa and Curt J. Dommeyer (2004), (Can Perfume Increase the Response Rate to a Face-to-Face Survey?,( International Business & Economics Journal, Volume 3, Number 2, 37-43.

Dommeyer, Curt J. and Barbara L. Gross (2003), (What Consumers Know and 
What They Do: An Investigation of Consumer Knowledge, Awareness, and Use of Privacy Protection Strategies,( Journal of Interactive Marketing, Volume 17, Number 2, 34-51. 

Dommeyer, Curt J., Paul Baum, and Robert W. Hanna (2002), (College Students( Attitudes Towards Methods of Collecting Teaching Evaluations: In-Class vs. On-Line,(  Journal of Education for Business, Volume 78, Number 1, 11 - 15.

Dommeyer, Curt J., Paul Baum, Kenneth S. Chapman, and Robert W. Hanna (2002), (Attitudes of Business Faculty towards Two Methods of Collecting Teaching Evalua​tions: Paper vs. Online,( Assessment and Evaluation in Higher Education, Volume 27, Number 5, 455-462.
Dommeyer, Curt J. and Eleanor Moriarty (2000), (Comparing Two Forms of an E-mail Survey: Embedded vs. Attached,( International Journal of Market Research, Volume 42, Issue 1 (Winter), 39-50.
Dommeyer, Curt J. (1997) (Class Size in an Introductory Marketing Course: Student Attitudes, Evaluations, and Performance,( Marketing Education Review, Volume 7, Number 1 (Spring), 13-25. 

Journal Publications (Continued)
Dommeyer, Curt J. and Laura A. Ruggiero (1996),   (The Effects of a Photograph on 
Mail Survey Response,(  Marketing Bulletin, Volume 7 (May), 51-57.

Dommeyer, Curt J., Jeff Feldman, and Wendy Davis (1995), "Polling Patients with Self-Administered Surveys," Health Market​ing Quarterly, Volume 12, Number 3, 95-106.

Dommeyer, Curt J., Doris Elganayan, and Cliff Umans (1991), "In​creasing Mail Survey Response with an Envelope Teaser," Journal of the Market Research Society, Volume 33, Number 2, 137-140.

London, Sandra J. and Curt J. Dommeyer (1990), "Increas​ing Re​sponse to Industrial Mail Surveys," Industrial Marketing Manage​ment, Volume 19, Number 3, 235-241.

Dommeyer, Curt J. (1989) "Offering Mail Survey Results in a Lift Letter," Journal of the Market Research Society, Volume 31, Number 3, 399-408.

Dommeyer, Curt J., Janet L. Marquard, Jean E. Gibson, and Robert L. Taylor (1989), "The Effectiveness of an AIDS Education Campaign on a College Cam​pus," The Journal of American College Health, Volume 38, Number 3, 131-35.

Dommeyer, Curt J. (1988), "How Form of the Monetary Incentive Affects Mail Survey Response," Journal of the Market Research Society, Volume 30,  Number 3, 379 ‑ 385.

Dommeyer, Curt J. (1987), "The Effects of Negative Cover Letter Appeals on Mail Survey Response," Journal of the Market Research Society, Volume 29, Number 4, 445‑451.

Dommeyer, Curt J. (1986), "A Comparison of the Individual Proposal and the Team Project in the Marketing Research Course," Journal of Market​ing Education, Volume 8, Number 1, 30‑38.

Dommeyer, Curt J. (1985), "Does Response to an Offer of Mail Survey Results Interact with Questionnaire Interest?," Journal of the Market Research Society, Volume 27, Number 1, 27‑38.

Presentations Published in Conference Proceedings

Dommeyer, Curt J., Paul Baum, Kenneth S. Chapman, and Robert W. Hanna (2003), (An Experimental Investigation of Student Response Rates to Faculty Evaluations: The Effect of the Online Method and Online Treatments,( a refereed paper pub​lished in the Decision Sciences Institute 2003 Proceedings, CD-ROM, November 22 - 25, Washington, D.C., 5 pages.

Presentations Published in Conference Proceedings (Continued)
Lammers, H. Bruce and Curt J. Dommeyer (1999), (Effects of Obtrusive Videotaping and Price of Test Product on Focus Group Attitudes: An Objective Self-Awareness Theory Perspective,( in American Society of Business and Behavioral Sciences 1999 Conference Proceedings, Wali I. Mondal (Ed.), CD-ROM, Volume K-L.

Dommeyer, Curt J. and H. Bruce Lammers (1999 ), (An Empirical Examination of the Marketing Topic Team Project in the Introductory Marketing Class,( in Contemporary Business Readings 1999 Edition, David L. Moore and Sam Fullerton, editors, published by the Academy of Business Administration,  170 -177. 

Dommeyer, Curt, Terry McGraw and Karen Nestlerode (1993) "Compar​ing Eager Respondents to Reluctant Respondents on Attitudes toward Survey Participation," Proceedings of the 1993 Atlantic Marketing Association, Volume IX, 219-223.

Dommeyer, Curt J. and Kristina Walker (1990), "Smokers' and  Nonsmokers' Attitudes toward a Nonsmoking Policy at the Work Place," Advances in Health Care Re​search, Proceed​ings of the American Associa​tion for Advances in Health Care Re​search, 133-137.

Dommeyer, Curt, Gunn Dukes, Robyn Watt, and Matt Wilson (1988), "Health Know-

ledge and the Use of Health‑Related Products," in Developments in Marketing Science, Vol. XI, Kenneth D. Bahn, ed., 72‑76.

Dommeyer, Curt J. (1988), "AIDS Attitudes and Information Sources of a University Population," Advances in Health Care Research, Proceedings of the American Association for Advances in Health Care Research, 46‑50.

Dommeyer, Curt J. (1987), "AIDS Education in America," Advances in Health Care Research, Proceedings of the American Associa​tion for Advances in Health Care Research, 37‑40.

 Dommeyer, Curt J., Pio Schunker, and Sharon Sides (1987), "An Experimen​tal Investiga​tion of the Effectiveness of an AIDS Pam​phlet," Advances in Health Care Research, Proceedings of the American Association for Advances in Health Care Research, 41‑45.

Calvert, Steven D. and Curt J. Dommeyer (1986), "The Attitudinal Conse​quences of Product Involvement," Proceedings of the American Psycho​logical Association ‑ Division of Consumer Psychology, 84‑88.

Dommeyer, Curt, Alicia Prestera, Colleen Brodigan, and Simone Wyatt (1986), "Attitudes towards AIDS in the Workplace," Ad​vances in Health Care Research, Proceedings of the American Associa​tion for Advances in Health Care Research, 27‑31.


Presentations Published in Conference Proceedings (Continued)
Dommeyer, Curt J. (1984), "An Investigation of How Consumer Characteristics Affect Reactions to Product Tamperin​gs," Advances in Health Care Research, Proceed​ings of the Association for Consumer Research Health Care Conference, 141‑145.

Dommeyer, Curt J. and Stephen D. Calvert (1983), "An Empirical Investigation of the Effects of Information Load," Proceed​ings of the American Psychological Associa​tion ‑ Division of Consumer Psychology, 17‑20.

Dommeyer, Curt J. (1983), "How Does a Threat in the Initial Cover Letter Affect Mail Survey Response?," in Developments in Marketing Science, Vol. VI, John C. Roger, ed., 578.

Dommeyer, Curt J. (1983), "Is it Ethical to Use Unlabeled Keys on Mail Question​naires?," in Developments in Marketing Science, Vol. VI, John C. Roger, ed., 425‑426.  

Dommeyer, Curt J. (1982), "The Carrot or the Stick:  Which is the Better Approach for Inducing Mail Survey Response?,"Proceedings of the American Psychological Association ‑ Division of Consumer Psychology, 43‑46.  

Dommeyer, Curt J. (1982), "The Influence of Offering Results and Questionnaire Interest on Survey Response," Proceedings of the American Psychological Associa​tion ‑ Division of Consumer Psychology, 47‑50.


Presentations Not Published in Conference Proceedings

Avcibasioglu, Pinar, Jessica Cardinale, Curt J. Dommeyer, Violetta Lebioda-Skoczen


and Julie Schettig (2011), “College Students’ Impressions of California’s New Menu-Labeling Law,” a refereed paper presented at the International Academy of Business and Public Administration Disciplines Confer​ence, Orlando, Florida.
               Dommeyer, Curt J., Noriaki Hirao, Yoshiyuki Ikeda, Nicole Linkletter, and Keizo Watanabe (2009), (Using a Contingent, Nonmonetary Incentive to Increase the Response Rate among College Students,( a refereed paper presented at the International Academy of Business and Public Administration Disciplines Confer​ence, Orlando, Florida.

Dommeyer, Curt J., Melissa Romero, and Kevin M. Tafazzoli (2008),  (Lessons Learned from Using an Ill-Conceived Nonmonetary, Prepaid Incentive in a Self-Administered Survey of College Students,( a refereed paper presented at the International Business & Economics Research Conference, Las Vegas, Nevada.
Presentations Not Published in Conference Proceedings (Continued)
Dommeyer, Curt J., Elizabeth A. Lugo, Kelly R. Riddle, Christopher T. Tade, and Lily Valdivia (2008), (The Effect of a Status Cue on Personally Initiated Self-Administered Surveys,( a refereed paper presented at the Academy of Marketing Science Annual Conference, Vancouver, Canada.

Dommeyer, Curt J. and Brian I. Connett (2008), (Extra Credit Quizzes: How They Affect 
Other Graded Components of the Class and Student Attitudes,( a refereed paper presented at the Marketing Educators( Association Conference, Salt Lake City, Utah. 

Dommeyer, Curt J. (2007), (The Effects of the Diary Method on Team Players and Social Loafers,( a refereed paper presented at the Marketing Educators( Association Conference, San Antonio, Texas.
Dommeyer, Curt J. (2006), "The Effects of "Researcher" Photos on Mail Survey Re​sponse," a refereed paper presented at the International Conference on Business and Information, Singapore. 

Dommeyer, Curt J. (2006), (Using Peer Evaluations to Assess Teammate Performance: The Effect of Location,( a refereed paper presented at the College Teaching and Learning Conference, Orlando, Florida.

Dommeyer, Curt J. and H. Bruce Lammers (2005), (Students( Attitudes toward a New Method for Preventing Loafing on the Group Project: The Team Activity Diary,( a refereed paper presented at the College Teaching and Learning Conference, Orlando, Florida.

Adenskaya, Larisa and Curt J. Dommeyer (2003), (Can Perfume Increase the Re-sponse Rate to a Face-to-Face Survey?,( a refereed paper presented at the European Applied Business Research Conference, June 9 - 13, Venice, Italy. 

Dommeyer, Curt, Robert Hanna, and Paul Baum (2002), (An Experimental Investigation of Two Methods of Collecting Teaching Evaluations of Business Faculty,( a refereed paper presented at the International Business Association Conference, May, Van​couver, Canada.

Gross, Barbara L. and Curt J. Dommeyer (2002), (Consumer Privacy: An Exploratory 

Investigation of Consumers( Knowledge, Intentions, and Protective Strategies,( a refereed paper presented at the American Marketing Association Marketing and Public Policy Conference, May, Atlanta, Georgia.

Presentations Not Published in Conference Proceedings (Continued)

Dommeyer, Curt J., Kenneth Chapman, Paul Baum, and Robert W. Hanna (2001), (Business Faculty Attitudes toward Two Methods of Collecting Teaching Evalua​tions,( a refereed paper presented at the International Business Association Conference, May 23 - 26, Los Cabos, Mexico.

Baum, Paul, Kenneth Chapman, Curt Dommeyer, and Robert Hanna (2001), (Online versus In-Class Student Evaluations of Faculty,( a refereed paper presented at the  Hawaii Conference on Business, June 14 -17, Honolulu.

Dommeyer, Curt J. and Eleanor Moriarty (2000), (Increasing the Response Rate to E-Mail Surveys, ( a refereed paper presented at the American Association for Public Opinion Research Conference, Portland, OR.

Dommeyer, Curt J. (1996), (The Effects of Class Size on Students in the Introductory Marketing Course,( a refereed paper presented at the Western Marketing Educa​tors( Association Conference, Monterey, CA.

Dommeyer, Curt J. and Laura A. Ruggiero (1993), "Using a Physically Attractive Re​searcher to Increase Mail Survey Response," a refer​eed paper presented at the Western Marketing Educators' Associa​tion Conference, Santa Clara, CA.

Dommeyer, Curt J., Doris Elganayan, and Cliff Umans (1992), "Can Mail Survey Recipients be Teas​ed into Responding?,( a refereed paper presented at the Western Marketing Educators' Association Conference, Reno, Nevada.

Dommeyer, Curt J. and Sandra J. London (1991), "Using Incen​tives to Increase Mail Survey Response from Industrial Popula​tions," a refereed paper presented at the Western Marketing Educators' Association Conference, San Diego, CA.

Dommeyer, Curt J. (1989), "Experimenting with Two Ways of Offering Mail Survey Results," a refereed paper presented at the Western Marketing Educators' Associa​tion Conference, San Francisco, CA.

Dommeyer, Curt J., J. L. Marquard, J. E. Russell, and R. L. Taylor (1988), (A Pretest-Posttest Evaluation of an AIDS Awareness Week,( a refereed paper presented at the IV International Conference on AIDS, Stockholm, Sweden.

Karns, Gary L., William A. Cohen, Curt J. Dommeyer, Joel Evans, Tom Jensen, and RobertZimmer (1986), "The Use of Client Sponsored Pro​jects," a presentation made at the Western Marketing Educators' Association Conference, San Diego, CA.

Dommeyer, Curt J. and Stephen D. Calvert (1986), "An Empirical Investi​gation of the Cognitive Effects of Involvement for a Print Advertise​ment," a refereed paper presented at the Western Market​ing Educators' Association Conference, San Diego, CA.

Presentations Not Published in Conference Proceedings (Continued)

Dommeyer, Curt J. (1985), "Should Students of Marketing Research 'Do As They Say' or 'Say What They Would Do?'," a refereed paper presented at the Western Marketing Educators' Associa​tion Confer​ence, Reno, Nevada.

Dommeyer, Curt J. (1984), "The Effects of Applying Successful Direct Mail Marketing Techniques to the Mail Survey," a refereed paper presented at the Western Market​ing Educators' Association Confer​ence, Palm Springs, CA.

Dommeyer, Curt J. (1984), "Faculty and Student Evaluations of the Euro​pean Business Seminar," a presentation made at the Western Marketing Educators' Association Conference, Palm Springs, CA.

Dommeyer, Curt J. (1983), "Experimentation with an Explicit Threat in the Initial Cover Letter of a Mail Survey," a refereed paper presented at the Western Psychological Associa​tion Conference, San Francisco, CA.

Dommeyer, Curt J. (1981), "Will Offering Respondents a Summary of the Results Affect the Response to a Mail Survey?," a refereed paper presented at the Western Marketing Educators' Association Conference, Long Beach, CA.

Dommeyer, Curt J. (1981), "Labeled vs. Unlabeled Keys on Mail Question​naires," a refereed paper presented at the Western Psycho​logical Association Convention, Los Angeles, CA.

Dommeyer, Curt J. (1980), "The Use of Negative Appeals in the Cover Letter of a Mail Survey:  Past and Present Research," a refereed paper presented at the Western Marketing Educators' Association Conference, San Diego, CA.

Works in Progress
(Students Perceptions of Periodic Peer Evaluations,( data are collected, to be submitted to the Journal of Education for Business

(Students Attitudes towards an Abbreviated Version of the Introductory Marketing Text,( data are collected, to be submitted to the Journal of Education for Business
(Using a Variation of the Jigsaw Technique to Curb Social Loafing on the Group Pro​ject,( data are partially collected, to be submitted to the Journal of Marketing Education
(Comparing Business Students( and Business Persons( Knowledge of Business Eti​quette,( literature review in progress, to be submitted to the Journal of Marketing Education
Works in Progress (Continued)
(An Online Survey Experiment with a Prepaid Incentive and a Response Option,( literature review in progress, to be submitted to Public Opinion Quarterly
(The Use of a Flow Chart to Assist Student Learning of Sample Size Determination,( control data have been collected, to be submitted to the Journal of Education for Business
Professional Activities
On Board of Directors, Western Marketing Educators' Association, 1989 -1991.

Associate Editor of the Abstract Section of The Communicator, a newslet​ter sponsored by the American Psychological Associa​tion, 1985 ‑1989.

Discussant of a Competitive Session at the Marketing Educator(s Association (2003), the Western Marketing Educa​tors' Association Conference (1983, 1988, 1994, 1995,  1997, & 1998) and the Academy of Business Administration Global Trends Confer​ence (1998).
Chairperson of a Competitive Session at the International Academy of Business and Public Administration Disciplines Conference (2011 & 2009), the International Business and Economics Research Conference (2008), the International Conference on Business and Information (2006), the Western Marketing Educa​tors' Association Conference (1981 & 1987), the European Applied Research Conference (2003), and the College Teaching and Learning Conference (2005 & 2006).

Reviewer of Manuscripts Submitted to the American Psychological Associa​tion Confer​ence (1986 -1988),  the Western Decision Sciences Institute Conference ​(1999), the Western Market​ing Educators' Associ​ation Conference (1982 ‑ 2001), and the Marketing Educators( Association Conference (2007).

Ad Hoc Reviewer of manuscripts submitted to the Journal of Marketing Education, 1997 - present, the Journal of Computer-Mediated Communication, 2001, and Social Science Computer Review, 2007.
CONTRIBUTIONS TO THE UNIVERSITY

University Committees
Developmental Mathematics Advisory Committee (2005 - 2008)
AIDS Education Task Force (Member 1988-90)
University Committees (Continued)
Educational Resources Committee (1983 & 1984)

Faculty Grievance Panel (1981-1983)

College Committees/Assignments

Research and Grants Committee (2010)

Strategic Planning Committee (2007)

Accreditation Committee (2007)

Ad Hoc Curriculum Continuous Review Committee (2000)
Conducted Faculty Research Workshop Seminars with Bob Krol (1999)
COBAE Publication Award Committee (1999)
Academic Computing Committee (1996 - 1999)

Department Chairs' Committee (1984-87)

Graduate Committee (1982-84)
Personnel Committee (1989, 1991, & 1995)

Policy Committee (1979-82, 1992; Chair 1993)

Research & Grants Committee (1994)

Department Committees/ Assignments

Affirmative Action Representative (1996-97)

Academic Policy Committee (Chair 1984, 1988, & 1990; Member 1989, 1991-93) 

Equity and Diversity Coordinator (1998, 1999 - 2001)

Faculty Merit Increase Award Committee (Chair 1999)

Masters Thesis Committee (Mike Bessolo's in 1983; Robert Schneider's in 1987)

Personnel Committee (Chair 1991-93, 1997-04; Member 1994, 2006, 2008)

Department Committees/ Assignments (Continued)

Post Promotion Increase Committee (Chair 2009)

Post Tenure Review Committee (Chair 1983, 2000, 2003-05; Member 1984, 1992,   
2006, 2008)

Sabbatical Leave Committee (Chair 1997 & 1998; Member 2007)

 
Scholarship Committee (Chair 1984, 2000 - 06, 2008; Co-Chair 1998 & 1999)

Search and Screen Committee (Member 1989, 1992-95; Chair 1996,1998, & 2007)

Student Advisement and Counseling
Graduate Advisor for the Department of Marketing (1984-1987)

Faculty Co-Advisor to the Student Marketing Assoc. (1983)

Advise Probationary Students (2000 - 2008)

Advise Internship Students (2000 - Present)

Community Service
Wrote a column entitled (Putting a Face on Market Research( for the Daily News, Business Section, July 15, 2008, A12.

Wrote a regular column, "You Make The Call," for Badminton USA (1991 - 2002)

Served on the United States Badminton Association's Court Officials Committee (1992 - 
2002)

Serve as a Certified Pan American Umpire for the United States Badmin​ton Association 
(1990 - Present)

Served on Southern California Badminton Association's Ranking Commit​tee (1989 - 
2002)

Coach junior badminton players at the Manhattan Beach Badminton Club (2003 - Present)

Served jury duty at Santa Monica's Superior Court (1986), at Torrance's Municipal 
Court (1991,1996 & 2007), and at Compton's Municipal Court (1994)

Participated in CSUN's Faculty-Industry Symposium (1981, 1983, 1984 & 1985)


AWARDS
University Research Fellows Award (2010-11)

$2,500 Judge Julian Beck Learning-Centered Project Award (2005)
(Best Session Paper( Award at the 2006 College Teaching and Learning Conference
(Best Session Paper( Award at the 2005 College Teaching and Learning Conference

(Best Session Paper( Award at the 2003 European Applied Business Research 

Conference
COBAE Graduate Faculty Research Award (2004)

COBAE Instructional Development Publication Award (1998, 2000, & 2003)
Recipient of the University Ambassadors( Polished Apple Award (a teaching award) (1999)

Performance Salary Step Increase Award (1997)

Meritorious Performance and Professional Promise Award (1986, 1989(S), & 1989(F))

Student Marketing Association Faculty Award (1983(F), 1984(S), & 1987(S))


