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Academic Positions

Assistant Professor


California State University, Northridge










August 2007-present





Graduate Assistant


University of Nebraska-Lincoln










2002-2007

Education


PhD

Marketing, University of Nebraska-Lincoln, 2007





MBA

Clemson University, 2002





BA

Journalism, Tbilisi State University, 1993





BA

English, Tbilisi State University, 1992

Honors and Awards
2008-2009 CSUN Competition for Research, Scholarship and Creative Activity Award


2007-2008 CSUN Probationary Faculty Support Program Award


2007-2008 Student Leader Adviser, CSUN American Marketing Association Certificate of Recognition

2007-2008 CSUN Alpha Kappa Psi Business Fraternity Adviser Certificate of Appreciation

Research Assistant to the USDA Health Grant on Adolescent Obesity, total grant of $350,000, UNL, 2005-2006

Marketing Department Award for Excellence in Research by a Graduate Student, UNL, 2005-2006

Gerald L. Philippe Fellowship, UNL, 2005-2006

Marketing Department Baker Award for Excellence in Service by a Graduate Student, UNL, 2004-2005

Marketing Department Award for Excellence in Teaching by a Graduate Student, UNL, 2003-2004

FREEDOM Support Act Graduate Fellowship Award, fully-funded MBA degree, Clemson University, South Carolina, 2000-2002

British Government Fellowship Award, University of Liverpool, United Kingdom, 1994-1995

RESEARCH


Focus


Consumer Culture Theory

Journal Publications
1. Moisio, Risto J. and Mariam Beruchashvili, “Questing for Well-Being at Weight Watchers: The Role of Spiritual Therapeutics in a Support Group,” conditionally accepted at the Journal of Consumer Research

2. Beruchashvili, Mariam, Risto J. Moisio, and James W. Gentry, “Cultivating Hope,” under the 1st review at the Journal of Consumer Research
Conference Articles
3. Gentry, James W., Suraj Commuri, and Mariam Beruchashvili (2009), “An Alternative Decision-Making Paradigm: The Maintenance of Mental Health,” in Asia-Pacific Advances in Consumer Research, Vol. 8, ed. Sridhar Samu, Rajiv Vaidyanathan, and Dipankar Chakravarti, Duluth, MN: Association for Consumer Research, 213-218.
4. Beruchashvili, Mariam and James W. Gentry (2007), “’Let Them Eat Cake – If They Want to:’ Consumer Experience of Self-Control in Dieting,” in Asia-Pacific Advances in Consumer Research, Vol. 7, ed. Gary Gregory, Teresa Davis, and Margaret Craig-Lees, Sydney, Australia: Association for Consumer Research, 116-124.

5. Kennedy, Patricia F. and Mariam Beruchashvili (2007), “The Role of Body Image and Self-Esteem in Adolescent Consumers’ Use of Marketing Communication Messages as Input for Food Choices,” in Asia-Pacific Advances in Consumer Research, Vol. 7, ed. Gary Gregory, Teresa Davis, and Margaret Craig-Lees, Sydney, Australia: Association for Consumer Research, 33.

6. Beruchashvili, Mariam (2005), “You Guys Are Really Great Support: Linking Social Support and Consumer Self-Control,” Annual Proceedings of the NCA Convention, Vol. 91, Boston, MA: National Communication Association.

7. Beruchashvili, Mariam, James W. Gentry, and Linda L. Price (2005), “Moral Balance in Consumer Choice,” in European Advances in Consumer Research, Vol. 7, ed. Karin Ekström and Helene Brembeck (eds.), Valdosta, GA: Association for Consumer Research, 303-307.
8. Beruchashvili, Mariam and Eric J. Arnould (2005), “Negotiating Competing Dogma: Religion and Mundane Consumption,” in Advances in Consumer Research, Vol. 32, ed. Geeta Menon and Akshay Rao, Valdosta, GA: Association for Consumer Research, 79-80.

9. Gentry, James W. and Mariam Beruchashvili (2003), “The Effect of Group Assignments on Individuals’ Grades,” Association for Business Simulation and Experiential Learning, Baltimore.
Working Papers
1. Moisio, Risto J. and Mariam Beruchashvili, “’We Just Gripe’n Gripe…That’s All We Do!:’ Performing Griping Ritual in a Brand Community,” targeted for submission to the Journal of Consumer Culture.


2. Mariam Beruchashvili, Risto J. Moisio, and Hope Jensen-Schau, “Socialized Face: Facial Wrinkles in Consumers’ Strategic Self-Presentation,” targeted for submission to the Journal of Consumer Culture.


3. Moisio, Risto J. and Mariam Beruchashvili, “Is It Just the Thought That Counts? The Social Consequences of the Gift Giver Effort,” targeted for submission to the Journal of Consumer Research.

4. Beruchashvili, Mariam, W. Christopher Chase, Veronika P. Judish, Jeffrey Price, and Charles Walter (co-authored with CSUN marketing students), “Living in Marvel: Adult Consumers and Their Comic Book Collections,” targeted for submission to the 2009 Advances in Consumer Research Conference in Pittsburg, PA.

Research Presentations
1. Beruchashvili, Mariam, Clifford J. Shulz, II, Matthew Pearce, and James W. Gentry (2009), “Georgia, Russia, South Ossetia: Preliminary Assessment of Post-War Market and Marketing Dynamics, with Implication for Future Research,” Working Paper Presentation at the 34the Annual Macromarketing Conference in Kristiansand, Norway.

2. Moisio, Risto J. and Mariam Beruchashvili (2008), “Is It Just the Thought That Counts? Experimental Investigation into the Gift Giving Effort Effect,” Working Paper Presentation at the Association for Consumer Research Conference in San Francisco, CA.

3. Beruchashvili, Mariam, James W. Gentry, and Risto J. Moisio, (2008), “The Binding Force of Hope: Constructing Hope, Constructing Community,” Special Session Presentation at the Consumer Culture Theory Conference, Boston, MA: Suffolk University.

4. Beruchashvili, Mariam, James W. Gentry, and Risto J. Moisio (2007) 4. “Merchants of Hope: Enhancing Hope through Brand Community,” Working Paper Presented at the Association for Consumer Research Conference in Memphis, TN.

6. Moisio, Risto J., Eric J. Arnould, James W. Gentry, and Mariam Beruchashvili (2007), “Men in No-Men’s Land: Proving Manhood Through Compensatory Consumption,” Working Paper Presented at the Association for Consumer Research Conference in Memphis, TN.

7. Moisio, Risto J. and Mariam Beruchashvili (2006), “Therapeutic Brand Community: Performing the Collective Vulnerable Self at Weight Watchers,” Special Session Presentation at the Consumer Culture Theory Conference, Notre Dame, IN: University of Notre Dame.

8. Moisio, Risto J. and Mariam Beruchashvili (2006), “’We Just Gripe’n Gripe…That’s All We Do!:’  Performing Griping Ritual in the Weight Watchers Brand Community,” Special Session Presentation at the Association for Consumer Research Conference in Orlando, FL.

9. Beruchashvili, Mariam and Risto J. Moisio (2006) “Weight Watchers as a Community of Griping,” Working Paper Poster at the Global Retailing Conference, Tucson, AZ: University of Arizona.

PROFESSIONAL 

SERVICE

University 

CSUN Faculty Adviser to American Marketing Association Collegiate 

Service
Chapter (2007-Present)

CSUN Faculty Adviser to AK( Professional Co-Ed Business Fraternity (2007-present)

CSUN Faculty Mentor for COBAE Internship Program (2007-present)




CSUN Faculty Representative to COBAE Business Honors Committee (2008)

Reviewer

Marketing Educators’ Association Conference (2009)

Journal of Small Business Management (2003, 2004, 2006)




Academy of Marketing Science Review (2003, 2004)





Journal of Consumer Behavior (2007, 2008)





North American ACR (2003, 2004, 2005, 2006, 2007, 2008, 2009)

European ACR (2003, 2004, 2005, 2006, 2007)

Association for Consumer Psychology (2006)

Latin American ACR (2006)

Consumer Culture Theory Conference (2006, 2007, 2008)

International Conference on Marketing & Development (2005, Thessaloniki, Greece)

12th Biennial World Marketing Congress (2005, Münster, Germany)

Conference Session
“Experiential Learning through Classroom Exercises,” at the Marketing

Chair
Educators’ Association, Newport Beach, USA, April 2009
“Obesity and Adolescent Consumer Behavior: Why Are Young People Getting Fat?” at the Asia-Pacific Advances in Consumer Research, Sydney, Australia, June 2006

Discussant/Coordinator
Thirteenth Annual Robert Mittelstaedt Marketing Doctoral Symposium, University of Nebraska (2004, 2005)

Vice-President
Marketing Doctoral Association, University of Nebraska (2003-2004)

Professional


Association for Consumer Research

Affiliations 








American Marketing Association
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