RTM 550 Marketing and Promotions in Recreational Sport and Tourism (3 units)
CALIFORNIA STATE UNIVERSITY, NORTHRIDGE
Department of Recreation and Tourism Management

COURSE DESCRIPTION: 
An in depth study of the theory and application of marketing and promotions as they relate to the recreational sport and tourism industries.
DEPARTMENTAL STUDENT LEARNING OUTCOMES:
1. Students will demonstrate critical thinking including analysis, synthesis, and evaluation within the recreational sport management and/or tourism industry(ies) through a variety of pedagogies.
1. Students will demonstrate both a broad and in-depth application of knowledge of the economic, environmental, cultural and social impacts of recreational sport management and/or tourism.
1. Students will obtain theoretical knowledge and practical skills in preparation for a career in the recreational sport management and/or tourism industry(ies) as demonstrated by satisfactory completion of research projects, course work, and internships.

COURSE OBJECTIVES:
1. To recognize the market forces creating the need for enlightened strategies in marketing and promotions of recreational sport and tourism management (SLO 1, 2).
2. To apply the five P’s of recreational sport and tourism marketing:  product, price, place, promotion and public relations (SLO 2).
3. To recognize and apply the key characteristics of effective promotional and marketing campaigns aimed at expanding existing consumer bases and increasing frequency of consumption (SLO 1, 2).
4. To identify and analyze challenges facing recreational sport and tourism marketers in the future (SLO 1, 2).

COURSE CONTENT and ORGANIZATION:
Week 1 – Marketing Management:  An Overview
Week 2 – Consumer Behavior
Week 3 – Research Methodologies
Week 4 – Market Segmentation
Week 5 – The Recreational Sport and Tourism Market
Week 6 – Pricing Strategies
Week 7 – Promotional Concepts and Practices
Week 8 – Sales Management and Applications
Week 9 – Licensing and Sponsorship
Week 10 – Place and Product Distribution
Week 11 – Electronic Media
Week 12 – Community and Public Relations
Week 13 – Controlling the Market Function
Week 14 – The Future of Marketing and Promotions

Writing Assignment						Points:  25
Students will complete a written project on an approved topic in the field of marketing and promotions in recreational sport and tourism to demonstrate the ability to apply practical and theoretical knowledge; as well as the ability to analyze, synthesize and evaluate.  The report should be based on a minimum of 5 current references, be written in APA style, double-spaced, typed, and in paragraph form with appropriate headings.

Course Presentation						Points:  25
Students will obtain prior approval on a marketing and promotions topic in the field of recreational sport management to research.  The presentation should be based on a minimum of 5 current references in the field and should reflect a comprehensive analysis, synthesis and evaluation of the topic and reference materials.  Students should utilize a variety of media and technology for the presentation.  


Exams:								Points:  50
Two examinations will be given.  The exams are each worth 50 points.  Each exam will cover assigned readings, material discussed in class, and presentations up to the date of the exam.  Exams may include true-false, multiple choice, matching, fill in the blank and short answer.  

ASSIGNMENTS AND GRADES:
Course grades will be determined in the following manner:
Mid-term Exam			25%  OF GRADE
Final Exam				25%       “
Writing Assignment			25%	  “
Course Presentation			25%	  “

91-100% =A
          	89-90% = A-
   	87-88% = B+
          	81-86% = B
   	79-80% = B-
          	77-78% = C+
    	71-76% = C
	69-70% = C-
	67-68% = D+
	61-66% = D
	59-60% = D-
	<59% = F

ASSESSMENT
Course assessment will be accomplished through ongoing review of imbedded questions in examinations and an evaluation of both the written assignment and the course presentation.

POSSIBLE TEXT:
Mullin, B.J., Hardy, S., & Sutton, W.A. (2000).  Sport marketing (2nd ed.).  Champaign, IL:  Human Kinetics.
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