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Post The Price Increase 
eBay’s August 22nd price increase seems to be having the 
intended effect.  By our count, US store listings have declined 
roughly 25% from peak levels and now constitute 28% of total US 
listings, down from 37% at its peak.  As expected, overall Q3 listings 
are up 27% y/y, down from +35% last quarter.  eBay has seen over 
1500 stores close since the increase was announced according to 
management’s comments at a recent investor conference. 

Core auction listings in the US are up 17% y/y following the price 
increase vs +16% last quarter.  With the growth in auction format 
listings and the higher listing fees being collected in the store format, 
we expect revenue per listing to show a slight increase this quarter to 
$2.30 up from $2.23 last quarter. 

eBay Express, launched in Q2, has also been off to a good start.  
Since late August, comScore results show weekly unique views 
growing from 700k to 1.7M the week of 9/17.  While these results are 
still dwarfed by eBay’s overall weekly unique views of 35M, they have 
continued to climb since the launch of the Express focused ad 
campaign. 

Agreements with Yahoo and Google will also benefit eBay.  
Though management does not expect any meaningful impact until 
2007, sponsored search ad are already running on select pages. We 
continue to believe that there are significant revenue and cost saving 
opportunities for eBay as a result of these deals as they are more 
fully implemented. 

We believe that eBay will come out of this transition period 
stronger from both a buyer and seller perspective.  By reducing site 
clutter, eliminating marginal sellers, and improving buyer satisfaction, 
we believe this price increase should result in better conversion rates, 
ASP's and ultimately growth.  Should the company also rationalize its 
Asian investments, as has been reported, we could see margin 
expansion in 07, something not currently reflected in consensus.  We 
continue to believe that at 26.6x 07 EPS, EBAY is a compelling 
investment for those willing to ride out this transition. 

eBay is the world's largest online marketplace.

28 September 2006 

IMPORTANT DISCLOSURES, ANALYST CERTIFICATIONS AND INFORMATION ON TRADE ALERTS AND ANALYST MODEL 
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Rating OUTPERFORM*
Price (27 Sep 06) 27.12 (US$)
Target price (12 months) 45.00 (US$)
52 week high - low 46.77 - 22.99
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On 09/26/06 the S&P 500 index closed at 1,336.34 

 

Year 12/05A 12/06E 12/07E

EPS (CS adj., US$) 0.53 0.72 1.02
Prev. EPS (US$) 

P/E (x) 51.4 37.7 26.6
P/E rel. (%) 316.4 264.0 205.5
Q1 EPS 0.12 0.17
Q2 0.15 0.17
Q3 0.12 0.17
Q4 0.13 0.20
 

Number of shares (m)  Price/Sales (x) 

1,415.39 6.7
BV/share (current, US$)  P/BVPS (x) 

7.86 3.5
Net debt (current, US$ m)  Dividend (current, US$) 

-3,354.5 —
   Dividend yield 

—
 

Year 12/05A 12/06E 12/07E

Revenue (US$ m) 4,552.4 5,844.1 7,692.0
EBITDA (US$ m) 1,832.9 2,222.4 3,126.2
Net debt (12/05A, US$ m) -2088.2 -4457.2 -7285.3
OCFPS (US$) 1.66 2.10 2.61
P/OCF (x) 26.0 12.9 10.4
 

Source: Company data, Credit Suisse estimates 
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 Investment Summary  
Exhibit 1 demonstrates the recent trend in US stores listings in recent years.  Since the 
format was introduced, it has been gaining in popularity and constituted as much as 
37% of total eBay US listings earlier in Q3.  However, since management’s announced 
fee increase for US stores, US stores listings have declined on both a relative and 
absolute basis.  eBay has seen over 1500 stores close since the increase was 
announced according to management’s comments at a recent investor conference. 

Exhibit 1: eBay US Stores Listings as a Percentage of Total Listings 
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Source: Company data, Credit Suisse estimates. 

Examining US store listings through Q3 on a weekly basis confirms this trend more 
clearly.  Since the implementation of the higher fee structure, US store listings have 
dropped off sequentially (week-on-week) each of the last 5 weeks of the quarter.  As a 
result, qtd y/y growth for these store listings also decelerated throughout Q3.  
Meanwhile, as Exhibit 2 demonstrates, qtd y/y growth for core US listings has remained 
fairly steady each week in the quarter. 
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Exhibit 2: eBay US Listings in Q3 

Week of
US Core 
Listings

wk/wk 
chg

QTD y/y 
chg

US Store 
Listings

wk/wk 
chg

QTD y/y 
chg

7/5/06 12,366,685 -7% 11% 6,647,250 4% 17%
7/12/06 13,523,303 9% 12% 6,715,487 1% 13%
7/19/06 13,409,990 -1% 12% 6,731,590 0% 10%
7/26/06 17,580,351 31% 21% 6,602,366 -2% 7%
8/2/06 15,536,121 -12% 23% 6,519,978 -1% 5%
8/9/06 13,797,852 -11% 21% 6,447,714 -1% 3%
8/16/06 14,629,205 6% 21% 6,212,983 -4% 1%
8/23/06 14,464,761 -1% 20% 6,205,524 0% -1%
8/30/06 13,658,297 -6% 19% 5,980,466 -4% -3%
9/6/06 13,968,577 2% 19% 5,668,385 -5% -4%
9/13/06 14,127,599 1% 18% 5,439,397 -4% -7%
9/20/06 14,204,318 1% 18% 5,222,505 -4% -8%
9/27/06 14,411,456 1% 17% 5,072,768 -3% -11%  

Source: Company data, Credit Suisse estimates. 

eBay Express, launched in Q2, has also been off to a strong start.  Since late August, 
comScore results shows weekly unique views growing from 700k to 1.7M the week of 
9/17.  We believe these are due to eBay’s current Express focused marketing campaign 
intended to attract more visitors to the site.  eBay Express results are still dwarfed by 
eBay’s overall weekly unique and total page views of 35M and 2.4B respectively but 
demonstrate good potential to grow.  The company’s German eBay Express launch 
should also help spur growth. The following two exhibits show unique visitors and total 
page views to eBay Express domestically. 

Exhibit 3: eBay Express Weekly Unique Visitors  Exhibit 4: eBay Express Weekly Total Page Views 
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Source: comScore.  Source: comScore. 

Through the last week of Q3, total eBay listings are up 27% qtd y/y at 44.7M.  US 
listings totaled 19.5M, +7% qtd y/y and flat qtd q/q.  International listings totaled 25.2M, 
up 50% qtd y/y and down 4% ytd q/q.  Listings are tracking inline versus our estimates 
and are down from the 35% y/y growth posted in Q2.  Total Q3 listings of 582M are also 
roughly inline with our 587M estimate. 

Weekly eBay Listings 
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Exhibit 5: eBay Q3 Listings 

Total Listings QTD Q/Q Growth QTD Y/Y Growth
Week 13 44,674,356                  -2% 27%

US Listings QTD Q/Q growth QTD Y/Y growth
Week 13 19,484,224                  0% 7%

Int'l Listings QTD Q/Q growth QTD Y/Y growth
Week 13 25,190,132                  -4% 50%

Q3 2006 (estimate) Q2 2006 (estimate) Q3 2005
Total Listings 587,008,000                596,000,000                458,600,000                
QTD Count % of Total 99% 100% 100%

September 27, 2006

 

Source: Company data, Credit Suisse estimates. 
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Exhibit 6: eBay Income Statement 
US$ in millions, unless otherwise stated 

2003 2004 2005 2006 2007
FY-DEC FY FY Q1 Q2 Q3 Q4 FY Q1 Q2 Q3E Q4E FYE FYE
Last Updated: 4/19/06
REVENUES 2,165.10     3,271.3     1,031.7     1,086.3    1,105.5    1,328.9    4,552.4      1,390.4     1,410.8     1,431.7     1,611.2     5,844.1      7,692.0     
  Y/Y growth 78.3% 51.1% 36.4% 40.5% 37.2% 42.0% 39.2% 34.8% 29.9% 29.5% 21.2% 28.4% 31.6%

Costs of sales 416.06        614.42      186.37      191.84     200.38     239.52     818.10       278.57      292.48      292.07      322.24      1,185.35    1,515.22   
  % of sales 19.2% 18.8% 18.1% 17.7% 18.1% 18.0% 18.0% 20.0% 20.7% 20.4% 20.0% 20.3% 19.7%

GROSS PROFIT 1,749.04     2,656.9     845.4        894.5       905.1       1,089.3    3,734.3      1,111.9     1,118.3     1,139.6     1,288.9     4,658.7      6,176.5     
Gross margin 80.8% 81.2% 81.9% 82.3% 81.9% 82.0% 82.0% 80.0% 79.3% 79.6% 80.0% 79.7% 80.3%

Sales & marketing 567.57        857.87      271.35      287.14     293.75     378.49     1,230.73    400.56      398.00      410.90      459.19      1,668.64    2,184.53   
  % sales 26.2% 26.2% 26.3% 26.4% 26.6% 28.5% 27.0% 28.8% 28.2% 28.7% 28.5% 28.6% 28.4%

  Y/Y growth 62.3% 51.1% 40.8% 51.8% 41.8% 40.8% 43.5% 47.6% 38.6% 39.9% 21.3% 35.6% 30.9%

Product Development 159.32        240.65      73.79        71.64       78.88       103.88     328.19       119.07      123.97      124.56      133.73      501.33       630.40      
  % sales 7.4% 7.4% 7.2% 6.6% 7.1% 7.8% 7.2% 8.6% 8.8% 8.7% 8.3% 8.6% 8.2%
  Y/Y growth 52.3% 51.1% 40.0% 19.4% 24.4% 60.9% 36.4% 61.4% 73.1% 57.9% 28.7% 52.8% 25.7%

General & administrative 302.70        415.73      136.39      129.34     144.29     181.70     591.72       215.35      221.31      206.16      232.01      874.84       1,092.82   
  % sales 14.0% 12.7% 13.2% 11.9% 13.1% 13.7% 13.0% 15.5% 15.7% 14.4% 14.4% 15.0% 14.2%
  Y/Y growth 76.2% 37.3% 50.5% 25.6% 36.3% 56.3% 42.3% 57.9% 71.1% 42.9% 27.7% 47.8% 24.9%

One-Time Merger Costs 29.97          -            -            -           -           -           -            -            -            -            -            -            -            
Payroll Taxes On Option Exercise 9.59            17.48        5.73          1.56         2.29         3.43         13.02         2.32          1.61          6.48          6.48          16.89         6.27          
Amortization of Acquisition 50.66          65.93        22.52        25.79       29.20       51.43       128.94       51.92          62.00          62.56          62.56          239.03       255.32      
% of Sales 2.3% 2.0% 2.2% 2.4% 2.6% 3.9% 2.8% 3.7% 4.4% 4.4% 3.9% 4.1% 3.3%

     Total operating expenses 1,119.80     1,597.65   509.78      515.48     548.40     718.93     2,292.59    789.23      806.89      810.65      893.96      3,300.74    4,169.35   
    As a % of sales 51.7% 48.8% 49.4% 47.5% 49.6% 54.1% 50.4% 56.8% 57.2% 56.6% 55.5% 56.5% 54.2%

PRO FORMA OP PROFIT 689.49        1,142.6     363.8        406.3       388.2       425.3       1,583.7      460.7        460.4        478.0        544.0        1,943.1      2,720.7     
Pro Forma Operating Margin 31.8% 34.9% 35.3% 37.4% 35.1% 32.0% 34.8% 33.1% 32.6% 33.4% 33.8% 33.2% 35.4%

OPERATING PROFIT 629.24        1,059.2     335.6        379.0       356.7       370.4       1,441.7      322.6        311.4        329.0        395.0        1,358.0      2,007.1     
Operating Margin 29.1% 32.4% 32.5% 34.9% 32.3% 27.9% 31.7% 23.2% 22.1% 23.0% 24.5% 23.2% 26.1%
Other Income 35.82               77.87             22.40             32.53            30.66            25.56            111.15           25.76             25.63             25.00             25.00             101.39           82.54             

Interest Expense (3.34)               (8.88)             (1.72)             (0.41)             (0.43)             (0.92)             (3.48)              (0.75)             (0.93)             -                -                (1.68)              -                
123R Adjustment 293.13             274.59           120.66           122.39          131.75          122.82          497.62           83.82             85.41             80.00             80.00             329.23           452.00           
Impairment of certain equity investments (0.23)               -                -                -                -                -                -                 -                -                -                -                -                 -                

PRETAX INCOME 368.37        853.6        235.60      288.71     255.21     272.23     1,051.8      347.64      336.12      353.97      419.98      1,457.7      2,089.7     
Pretax Margin 17.0% 26.1% 22.8% 26.6% 23.1% 20.5% 23.1% 25.0% 23.8% 24.7% 26.1% 24.9% 27.2%

Taxes 115.39        260.23      66.10        83.94       87.05       79.82       316.90       99.35        86.12        106.90      126.83      419.21       601.82      
    Tax rate 31.3% 30.5% 28.1% 29.1% 34.1% 29.3% 30.1% 28.6% 25.6% 30.2% 30.2% 28.8% 28.8%

Cumulative effect of acctng change, net of tax (5.41)               -                -                -                -                -                -                 -                -                -                -                -                 -                
Minority Interests (7.58)               (6.12)             (0.02)             (0.03)             -                (0.00)             -                 (0.00)             (0.00)             -                -                (0.00)              -                

NET INCOME 250.90        589.0        169.5        204.8       168.2       192.4       734.8         248.3        250.0        247.1        293.1        1,038.5      1,487.8     
  Add-Backs[1] 255               242             106             102            112            148            468              95               101             109             109             413              486             
PRO FORMA NET INCOME 499.99        829.5        275.5        307.2       280.2       340.1       1,203.0      342.9        350.7        356.1        402.1        1,451.9      1,973.8     
Net Margin 23.1% 25.4% 26.7% 28.3% 25.3% 25.6% 26.4% 24.7% 24.9% 24.9% 25.0% 24.8% 25.7%

GAAP EPS 0.19 0.43 0.12 0.15 0.12 0.13 0.53 0.17 0.17 0.17 0.20 0.72 1.02
Pro Forma EPS 0.38 0.61 0.20          0.22         0.20         0.24         0.86 0.24          0.24          0.25          0.28          1.01 1.35

Diluted Shares 1,312            1,367          1382 1379 1387 1426 1,394           1438 1436 1446 1456 1,444           1,458          

2005 2006

 

Source: Company data, Credit Suisse estimates. 



eBay Inc. 28 September 2006 

 

6  

 

 

 

Companies Mentioned  (Price as of 27 Sep 06) 

eBay Inc. (EBAY, $27.12, OUTPERFORM, TP $45.00, OVERWEIGHT) 
Google, Inc. (GOOG, $402.92, OUTPERFORM, TP $500.00, OVERWEIGHT) 
Yahoo Inc. (YHOO, $24.65, OUTPERFORM, TP $45.00, OVERWEIGHT) 
 

Disclosure Appendix 
Important Global Disclosures 
I, Heath P. Terry, CFA, certify that (1) the views expressed in this report accurately reflect my personal 
views about all of the subject companies and securities and (2) no part of my compensation was, is or will 
be directly or indirectly related to the specific recommendations or views expressed in this report. 

See the Companies Mentioned section for full company names. 

3-Year Price, Target Price and Rating Change History Chart for EBAY 
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   O=Outperform; N=Neutral; U=Underperform; R=Restricted; NR=Not Rated; NC=Not Covered

   

 

EBAY Closing Price Target Price Initiation/ 
Date Price (US$) Price (US$) Rating Assumption 
10/17/03 27.43 32.5  
1/2/04 31.5 37  
1/22/04 34.66 39  
4/22/04 41.295 50  
10/21/04 49.795 60  
7/20/06 24.66 45  
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3-Year Price, Target Price and Rating Change History Chart for GOOG 
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GOOG Closing Price Target Price Initiation/ 
Date Price (US$) Price (US$) Rating Assumption 
9/28/04 126.86 145 OUTPERFORM X 
10/22/04 172.43 177  
11/10/04 167.86 225  
1/31/05 195.63  RESTRICTED  
2/1/05 191.9  OUTPERFORM  
2/2/05 205.97 275  
2/3/05 210.78  RESTRICTED  
3/7/05 188.81  OUTPERFORM  
6/1/05 287.23 350  
7/22/05 302.4 375  
8/18/05 279.99  RESTRICTED  
9/15/05 302.8  OUTPERFORM  
10/21/05 339.9 400  
12/12/05 412.54 475  
2/1/06 402 500  
 
 

3-Year Price, Target Price and Rating Change History Chart for YHOO 
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YHOO Closing Price Target Price Initiation/ 
Date Price (US$) Price (US$) Rating Assumption 
10/9/03 21.37 25 OUTPERFORM  
1/8/04 24.29 28.5  
4/8/04 28.1 32.5  
5/14/04 26.97 33  
6/22/04 32.54 45  
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and are based on the expected performance of an analyst’s coverage universe** 
versus the relevant broad market benchmark***: 
Overweight: Industry expected to outperform the relevant broad market benchmark over the next 12 
months. 
Market Weight: Industry expected to perform in-line with the relevant broad market benchmark over the 
next 12 months. 
Underweight: Industry expected to underperform the relevant broad market benchmark over the next 12 
months. 
*Credit Suisse Small and Mid-Cap Advisor stocks do not have coverage universe weightings. 
**An analyst’s coverage universe consists of all companies covered by the analyst within the relevant 
sector. 
***The broad market benchmark is based on the expected return of the local market index (e.g., the S&P 
500 in the U.S.) over the next 12 months. 
Credit Suisse’s distribution of stock ratings (and banking clients) is: 

Global Ratings Distribution 
Outperform/Buy*  40% (60% banking clients) 
Neutral/Hold*  42% (58% banking clients) 
Underperform/Sell*  15% (52% banking clients) 
Restricted  2% 

*For purposes of the NYSE and NASD ratings distribution disclosure requirements, our stock ratings of Outperform, Neutral, and 
Underperform most closely correspond to Buy, Hold, and Sell, respectively; however, the meanings are not the same, as our stock 
ratings are determined on a relative basis. (Please refer to definitions above.) An investor's decision to buy or sell a security should be 
based on investment objectives, current holdings, and other individual factors. 
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Credit Suisse’s policy is to update research reports as it deems appropriate, based on developments with 
the subject company, the sector or the market that may have a material impact on the research views or 
opinions stated herein. 

Credit Suisse's policy is only to publish investment research that is impartial, independent, clear, fair and not 
misleading.  For more detail please refer to Credit Suisse's Policies for Managing Conflicts of Interest in connection with 
Investment Research:  http://www.csfb.com/research-and-analytics/disclaimer/managing_conflicts_disclaimer.html 

Credit Suisse does not provide any tax advice. Any statement herein regarding any US federal tax is not 
intended or written to be used, and cannot be used, by any taxpayer for the purposes of avoiding any 
penalties. 

See the Companies Mentioned section for full company names. 
Price Target: (12 months) for (EBAY) 
Method: Our discounted cash flow (DCF) analysis, based on an estimated 11.0% cost of capital and a 
5.0% terminal growth rate, supports our $45 target price for EBAY. At $45, EBAY would trade at 18.7 times 
our 2007 enterprise value to earnings before interest, taxes, depreciation, and amortization estimates. 
Risks: The following risks could impede achievement of our $45 target price for EBAY: 1)  The General 
Internet:  New technologies and new business models are being created daily, making for a less than stable 
operating environment.  In addition to the threat of new technologies, the internet is prone to criminal 
attacks in the form of viruses, denial of service attacks, and other malicious acts that could threaten Internet 
usage.  2) EBAY faces competition from companies pursuing online retail dollars in general and more 
specifically competitors in the online auction industry. 
Price Target: (12 months) for (GOOG) 
Method: Our discounted cash flow (DCF) analysis, based on an estimated 10.0% cost of capital and a 
5.8% terminal growth rate, supports our $500 target price for GOOG. At $500, GOOG would trade at 24.6 
times our 2007 enterprise value to earnings before interest, taxes, depreciation, and amortization 
estimates. The default scenario produced by the Credit Suisse HOLT valuation model (see "Important 
Credit Suisse HOLT Disclosures" below) implies a warranted share price for GOOG of $164.93. We believe 
this is a worst-case scenario that fails to capture GOOG's growth sustainability. 
Risks: The following risks could impede achievement of our target price of $500 for GOOG: 1) The General 
Internet:  New technologies and new business models are being created daily, making for a less than stable 
operating environment.  In addition to the threat of new technologies, the Internet is prone to criminal 
attacks in the form of viruses, denial of service attacks, and other malicious acts that could threaten Internet 
usage.  2) GOOG faces heavy and growing competition from companies pursuing advertising dollars in 
general and more specifically competitors in the online search industry.  3) Almost all of GOOG’s revenue is 
generated through the sale of online advertisements and a disruption in the trend of online advertising 
would prove detrimental to the business.  The amount advertisers are willing to spend online directly 
correlates with the health of the economy; therefore, a downturn in the economy will result in less 
advertising dollars being spent.  4) Google currently plans to give no forward guidance and provide little to 
no operating metrics beyond what is required by the SEC.  This could result in wide variations in analyst 
and market expectations and limit investors’ ability to fully understand the company and its growth potential. 
Price Target: (12 months) for (YHOO) 
Method: Our discounted cash flow (DCF) analysis, based on an estimated 10.0% cost of capital and a 
5.3% terminal growth rate, supports our $45 target price for YHOO. At $45, YHOO would trade at 29.6 
times our 2006 enterprise value to earnings before interest, taxes, depreciation, and amortization 
estimates. 
Risks: The following risks could impede achievement of our target price of $45 for YHOO: 1)  The General 
Internet:  New technologies and new business models are being created daily, making for a less than stable 
operating environment.  In addition to the threat of new technologies, the internet is prone to criminal 
attacks in the form of viruses, denial of service attacks, and other malicious acts that could threaten Internet 
usage.  2) YHOO faces heavy and growing competition from companies pursuing advertising dollars in both 
search and branded advertising.  3) The amount advertisers are willing to spend online directly correlates 
with the health of the economy; therefore, a downturn in the economy will result in less advertising dollars 
being spent. 

See the Companies Mentioned section for full company names. 
The subject company (EBAY, GOOG, YHOO) currently is, or was during the 12-month period preceding the 
date of distribution of this report, a client of Credit Suisse. 
Credit Suisse provided investment banking services to the subject company (EBAY, GOOG, YHOO) within 
the past 12 months. 
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Credit Suisse provided non-investment banking services, which may include Sales and Trading services, to 
the subject company (EBAY, GOOG, YHOO) within the past 12 months. 
Credit Suisse has managed or co-managed a public offering of securities for the subject company (EBAY, 
YHOO) within the past 12 months. 
Credit Suisse has received investment banking related compensation from the subject company (EBAY, 
GOOG) within the past 12 months. 
Credit Suisse expects to receive or intends to seek investment banking related compensation from the 
subject company (EBAY, GOOG, YHOO) within the next 3 months. 
Credit Suisse has received compensation for products and services other than investment banking services 
from the subject company (EBAY, GOOG, YHOO) within the past 12 months. 
As of the date of this report, Credit Suisse Securities (USA) LLC makes a market in the securities of the 
subject company (EBAY, GOOG, YHOO). 
Important Regional Disclosures 
An analyst involved in the preparation of this report has visited certain material operations of the subject 
company (EBAY, GOOG, YHOO) within the past 12 months.  The analyst may not have visited all material 
operations of the subject company.  The travel expenses of the analyst in connection with such visits were 
not paid or reimbursed by the subject company, other than de minimus local travel expenses. 

Restrictions on certain Canadian securities are indicated by the following abbreviations:  NVS--Non-Voting 
shares; RVS--Restricted Voting Shares; SVS--Subordinate Voting Shares. 
Individuals receiving this report from a Canadian investment dealer that is not affiliated with Credit Suisse 
should be advised that this report may not contain regulatory disclosures the non-affiliated Canadian 
investment dealer would be required to make if this were its own report. 
For Credit Suisse Securities (Canada), Inc.'s policies and procedures regarding the dissemination of equity 
research, please visit http://www.csfb.com/legal_terms/canada_research_policy.shtml. 

As of the date of this report, Credit Suisse acts as a market maker or liquidity provider in the equities 
securities that are the subject of this report. 

CS may have issued a Trade Alert regarding this security. Trade Alerts are short term trading opportunities 
identified by an analyst on the basis of market events and catalysts, while stock ratings reflect an analyst's 
investment recommendations based on expected total return over a 12-month period relative to the relevant 
coverage universe. Because Trade Alerts and stock ratings reflect different assumptions and analytical 
methods, Trade Alerts may differ directionally from the analyst's stock rating.  
The author(s) of this report maintains a CS Model Portfolio that he/she regularly adjusts. The security or 
securities discussed in this report may be a component of the CS Model Portfolio and subject to such 
adjustments (which, given the composition of the CS Model Portfolio as a whole, may differ from the 
recommendation in this report, as well as opportunities or strategies identified in Trading Alerts concerning 
the same security). The CS Model Portfolio and important disclosures about it are available at www.credit-
suisse.com/ti. 
For disclosure information on other companies mentioned in this report, please visit the website at 
www.credit-suisse.com/researchdisclosures or call +1 (877) 291-2683. 
Disclaimers continue on next page. 
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Disclaimers 

References in this report to Credit Suisse or CS include all of the subsidiaries and affiliates of Credit Suisse, a Swiss bank, operating under its investment banking division.  
For more information on our structure, please follow the below link: http://www.credit-suisse.com/who_we_are/en/structure.html. 
This report is not directed to, or intended for distribution to or use by, any person or entity who is a citizen or resident of or located in any locality, state, country or other jurisdiction 
where such distribution, publication, availability or use would be contrary to law or regulation or which would subject Credit Suisse, the Swiss bank, or its subsidiaries or its affiliates 
(“CS”) to any registration or licensing requirement within such jurisdiction. All material presented in this report, unless specifically indicated otherwise, is under copyright to CS. None 
of the material, nor its content, nor any copy of it, may be altered in any way, transmitted to, copied or distributed to any other party, without the prior express written permission of 
CS. All trademarks, service marks and logos used in this report are trademarks or service marks or registered trademarks or service marks of CS or its affiliates. 
The information, tools and material presented in this report are provided to you for information purposes only and are not to be used or considered as an offer or the solicitation of an 
offer to sell or to buy or subscribe for securities or other financial instruments. CS may not have taken any steps to ensure that the securities referred to in this report are suitable for 
any particular investor. CS will not treat recipients as its customers by virtue of their receiving the report. The investments or services contained or referred to in this report may not 
be suitable for you and it is recommended that you consult an independent investment advisor if you are in doubt about such investments or investment services. Nothing in this 
report constitutes investment, legal, accounting or tax advice or a representation that any investment or strategy is suitable or appropriate to your individual circumstances or 
otherwise constitutes a personal recommendation to you. CS does not offer advice on the tax consequences of investment and you are advised to contact an independent tax 
adviser. Please note in particular that the bases and levels of taxation may change. 
CS believes the information and opinions in the Disclosure Appendix of this report are accurate and complete. Information and opinions presented in the other sections of the report 
were obtained or derived from sources CS believes are reliable, but CS makes no representations as to their accuracy or completeness. Additional information is available upon 
request. CS accepts no liability for loss arising from the use of the material presented in this report, except that this exclusion of liability does not apply to the extent that liability arises 
under specific statutes or regulations applicable to CS. This report is not to be relied upon in substitution for the exercise of independent judgment. CS may have issued, and may in the 
future issue, a trading call regarding this security. Trading calls are short term trading opportunities based on market events and catalysts, while stock ratings reflect investment 
recommendations based on expected total return over a 12-month period relative to the relevant coverage universe. Because trading calls and stock ratings reflect different 
assumptions and analytical methods, trading calls may differ directionally from the stock rating. In addition, CS may have issued, and may in the future issue, other reports that are 
inconsistent with, and reach different conclusions from, the information presented in this report. Those reports reflect the different assumptions, views and analytical methods of the 
analysts who prepared them and CS is under no obligation to ensure that such other reports are brought to the attention of any recipient of this report. CS is involved in many 
businesses that relate to companies mentioned in this report. These businesses include specialized trading, risk arbitrage, market making, and other proprietary trading. 
Past performance should not be taken as an indication or guarantee of future performance, and no representation or warranty, express or implied, is made regarding future 
performance. Information, opinions and estimates contained in this report reflect a judgement at its original date of publication by CS and are subject to change without notice. The 
price, value of and income from any of the securities or financial instruments mentioned in this report can fall as well as rise. The value of securities and financial instruments is 
subject to exchange rate fluctuation that may have a positive or adverse effect on the price or income of such securities or financial instruments. Investors in securities such as 
ADR’s, the values of which are influenced by currency volatility, effectively assume this risk. 
Structured securities are complex instruments, typically involve a high degree of risk and are intended for sale only to sophisticated investors who are capable of understanding and 
assuming the risks involved. The market value of any structured security may be affected by changes in economic, financial and political factors (including, but not limited to, spot 
and forward interest and exchange rates), time to maturity, market conditions and volatility, and the credit quality of any issuer or reference issuer. Any investor interested in 
purchasing a structured product should conduct their own investigation and analysis of the product and consult with their own professional advisers as to the risks involved in 
making such a purchase. 
Some investments discussed in this report have a high level of volatility. High volatility investments may experience sudden and large falls in their value causing losses when that 
investment is realised. Those losses may equal your original investment. Indeed, in the case of some investments the potential losses may exceed the amount of initial investment, 
in such circumstances you may be required to pay more money to support those losses. Income yields from investments may fluctuate and, in consequence, initial capital paid to 
make the investment may be used as part of that income yield. Some investments may not be readily realisable and it may be difficult to sell or realise those investments, similarly it 
may prove difficult for you to obtain reliable information about the value, or risks, to which such an investment is exposed.  
This report may provide the addresses of, or contain hyperlinks to, websites. Except to the extent to which the report refers to website material of CS, CS has not reviewed the 
linked site and takes no responsibility for the content contained therein. Such address or hyperlink (including addresses or hyperlinks to CS’s own website material) is provided 
solely for your convenience and information and the content of the linked site does not in any way form part of this document. Accessing such website or following such link through 
this report or CS’s website shall be at your own risk. 
This report is issued and distributed in Europe (except Switzerland) by Credit Suisse Securities (Europe) Limited, One Cabot Square, London E14 4QJ, England, which is regulated 
in the United Kingdom by The Financial Services Authority (“FSA”). This report is being distributed in Germany by Credit Suisse Securities (Europe) Limited Niederlassung Frankfurt 
am Main regulated by the Bundesanstalt fuer Finanzdienstleistungsaufsicht ("BaFin"). This report is being distributed in the United States by Credit Suisse Securities (USA) LLC ; in 
Switzerland by Credit Suisse; in Canada by Credit Suisse Securities (Canada), Inc..; in Brazil by Banco de Investimentos Credit Suisse (Brasil) S.A.; in Japan by Credit Suisse 
Securities (Japan) Limited; elsewhere in Asia/Pacific by whichever of the following is the appropriately authorised entity in the relevant jurisdiction: Credit Suisse (Hong Kong) 
Limited, Credit Suisse Equities (Australia) Limited , Credit Suisse Securities (Thailand) Limited, Credit Suisse Securities (Malaysia) Sdn Bhd, Credit Suisse Singapore Branch and 
elsewhere in the world by the relevant authorised affiliate of the above. Research on Taiwanese securities produced by Credit Suisse Taipei Branch has been prepared by a 
registered Senior Business Person.  Research provided to residents of Malaysia is authorised by the Head of Research for Credit Suisse Securities (Malaysia) Sdn. Bhd., to whom 
they should direct any queries on +603 2723 2020. 
In jurisdictions where CS is not already registered or licensed to trade in securities, transactions will only be effected in accordance with applicable securities legislation, which will 
vary from jurisdiction to jurisdiction and may require that the trade be made in accordance with applicable exemptions from registration or licensing requirements. Non-U.S. 
customers wishing to effect a transaction should contact a CS entity in their local jurisdiction unless governing law permits otherwise. U.S. customers wishing to effect a transaction 
should do so only by contacting a representative at Credit Suisse Securities (USA) LLC in the U.S.  
Please note that this report was originally prepared and issued by CS for distribution to their market professional and institutional investor customers. Recipients who are not market 
professional or institutional investor customers of CS should seek the advice of their independent financial advisor prior to taking any investment decision based on this report or for 
any necessary explanation of its contents. This research may relate to investments or services of a person outside of the UK or to other matters which are not regulated by the FSA 
or in respect of which the protections of the FSA for private customers and/or the UK compensation scheme may not be available, and further details as to where this may be the 
case are available upon request in respect of this report. 
Any Nielsen Media Research material contained in this report represents Nielsen Media Research's estimates and does not represent facts. NMR has neither reviewed nor 
approved this report and/or any of the statements made herein. 
Copyright 2006 CREDIT SUISSE and/or its affiliates.  All rights reserved. 

ASIA/PACIFIC: +852 2101-6000 EUROPE: +44 (20) 7888-8888 UNITED STATES OF AMERICA: +1 (212) 325-2000 
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