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We Can Do lt!

©PRG 1999

www.lampax.com




eStyles, you can play it
safe and have a great time doing it!

Everyone has to play it safe these days. But that
_ doesn't mean giving up great sex. LifeStyles

Condoms offer the ultimate in “stretchability” @ Enter o

 for reai peace of mind, yet they're thin Feels Good

enough to never get in the way. Get Away” Sweepstak
2 Which means =y.ou I.I be da_ncmg You and a friend could find yourselves o
£ ﬂf'e Pleasure Zone in no time. romantic weekend in the city of your choice! For det
and to enter, visit www.lifestyles.com/feelsgoodswe

D PURCIASENEC
S

BRAND coNDoMS et
Proven protection that feels really good!™
www.lifestyles.com
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BELTS - BAGS - CLOTHES
Prodotto e distribuito du VIALFA - Tel. +39 049 8933936




' FASHION

IRT BY BUFFALO,
$38; |EANS BY 7 FOR
ALL MANKIND, 5160;
PREMIER CHRONO
'WAICH BY HARRY
WINSTON, $44,000;
RING BY STEPHEN
WEBSTER, $220; CAGE
NECKLACE BY DIOR
HOMME BY HEDI

NECKLACE BY.
EXHIBITIONIST BY
MICHAEL SPIRITO,
$320. ON HER:
CHEMISE WITH LACE
AND GARTERS BY
CHRISTINA STOTT,
$275; STOCKINGS BY
VICTORIA'S SECRET,
$20; SHOES BY PAUL
SMITH, $425; SIIVER
HANDCUFF BRACELET
BY BURN "N’ VIOLET,
$1,200; NECKLACE BY
STEPHEN WEBSTER,
$32,180; LUGGAGE BY
LOUIS VUITTON

HAIR BY ENZO AT~
OLIVER PIRO

MAKEUP BY ROBERT

MORELLI AT LINK

MODELS: JAMES

STONE AT RE: QUEST

AND MARY AT

RE: QUEST

FHM DECEMBER




SUPPLEMENT PRICES
BRINGING YOU TO YOUR
KNEES?

STOP WASTING MONEY AT

At Bodybuilding.com
you’ll save up to 50% on
your supplements.
Delivered in 2-3 days.

Get better results

without having

to make trips to

the mall!

++ FATLOSS
++ NUTRITION TIPS
++ SEXUAL HEALTH
++ WEIGHT GAINERS
++ TRAINING PROGRAMS
++ EQUIPMENT/ACCESSORIES

Log on today and gef the
Information that millions

of others have used fo
achieve their fitness goals.

FREE!

D Y
B LDING.cou

BUILDING BETTER BODIES FOR LESS









XCLUSIVE SCOOP! SCOU

Britney & Kevin's NEW 2 Ben Affleck &
PRE: NUP SHOCKER! | llflmmfer Garner

America’s Best Selling Ce (

BEFORE
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PORE PERFECT.




Annusl 2004

Left: “Image from a campaign for Tough Jeans. The headline
was 'It's a tough world out there.’ It was inspired by the film
Kill Bill, and | was also taking from the noir comic book feel of
the hero in the film, Unbreakable, played by Bruce Willis. We
were looking to create images that were arresting and men-
acing, and took the headline to an exaggerated visual extreme
| felt we had to walk a fine line taking it to the edge without
going over it and becoming offensive. After all, it is advertis-
ing. | like how the image is violent and moody while stil
tiful at the same time, and has th: cal quality tF
takes the edge off.” Tim Yung, art director: Kinson Chan,
creative director; China Live, ad agency.




‘edi'tor’s note

Here’s to real

(sexy!) bodies

Try to create the perfect
woman—with Gwyneth's
gorgecus face, J. Lo's
sexy butt—and the
results are scary.

Faco by
= . Gugnelte
f you think the cover of this issue looks Pﬂ%,,,,,

Want real
absolutely gorgeous, give yourself a big old s
pat on the back, because it was your idea. Over Tyjust being

yourself.

the last three years, thousands of you have
- e-mailed Glamouwr to ask: If women of all shapes
and sizes can be beautiful, why does only one shape
and size grace our (and our competitors’) covers9

question, but none of them sound 100 pel— 2
cent true in 2004, There's the argument that
slim women can't relate to bigger females
(but then how to explain the appeal of
Oprah, or the way Charlize Theron’s pop-
ularity surged when she put on weight for
Monster?). There's the argument that top
designers don't make clothes in any but
the teeniest sizes (true of many, but come
T on; plenty of size-14 women manage to
attitude! look damn good each morning anyway).
And finally there’s the argument that
thinner is just, well, preftier, and to that I say: Queen Latifah,
baby! She's got the sexy, proud good looks that all women want—and she'd
be a Glamowr girl at any size. “I'm not saying let yourself go or den't be
healthy,” says Latifith in ow: story (page 208). “[But] there’s too many people
with gorgeous bodies and no freaking self-confidence....That's annoying.”

It sure is. These days, the idea that only one | ER
female body type can be sexy is dull and, frankly, out |
of style. In veal life, skinny, curvy, ¢/l types of women
are dazzling men, scoring promotions and generally
bending the universe to their wishes; shouldn't pop
culture cateh up? It's time to move on, into a world
where Gisele and Gwyneth and Latifah are our

beautiful, confident icons.

Cindi Leive, EDITOR-IN-CHIEF

30
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(AURICID LIMAJAFR/GETTT MAGES. IACKSON: FRANK MICELOTTA/GETTY IMAGES. MADONNA:

T SHINING. ANISTON, ASH KNGTEN/SHAPPERS/ZUNA PRESS. PALTROW: FITZROY

LATIFAH: WAYNE HASE
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swatchezz

DARI<<
THE ULTRAFLAT FROM SWATCH.

SpELL SEMS.



BEST WAY TO HAVE
099 HAIR DAY

ssing cream

BEST WAY TO MAKE A
!_ASHING IMPRESSION ‘:
 EEEEEEEN :

he:nPH hadgal lash S

\ \
| BEST WaY TO PERFECT T g
COMPLEXION %

stila lip glaze 3
. EEEREEEETS
. a illuminating

powder found

FAKE A FLUS
[T
nars blu°|‘|

BEST WAY TO

ALL TIME FAVORITE
EAUTY PRODUCT

duwop lip venom

¥

b

ORA

ted the winners

sephora.com










Bottled at a b:gber proof to retain the f'larmr i ThE cbarrzcterzstws of true Bourbon.
Uncompromising since 1855.

REAL
KENTUCKY STRAIGHT

BOURBON

WHISKEY

Co., Lawrenceburg, KY @2004 Austin, Nichols & Go., Inc.

RKE\" Kentudnv Siright Botber Whiskey, 50.5% Alc./Yol {101 Proof). Austin, Nichals
Uncompromising people drink resp




~Want younger looking skin in 14 days?

’S.a‘randon is wearing Age Defying Li xup in Mediurm.

AGE DEFYING
light makeup now with BOTAFIRM"

Featuring an exclusive forl
hexapeptide and bo
SPF 30. Lightweight
keeps up with you

REVLON

*Diminished a ce in clinical tests




The longer you wait

Ut 8 1400 ey Evn Wiams Kty St mmv.mr Agecl lonser to taste smoother.

Bottid t-,'gc Evan Wilanes Datiery, Bardsbonm, KY 42004 43% Ac Vel &

Pase act




JUST LIKE YOUR EX,
IT"S COMPLETELY DISPOSABLE.

Love it and leave it. t's the Qld Spice HE. 4x4, the first-ever disposable 4-blade razor,
H E4K b With 4 blades, 4 lube zones, and a killer design, you may feel bad tossing it.
e e % s Unilike Your ex. ONLY THE SMOOTH ARE CHOSEN.

Oid Spice

HIGH,
it Wbda nt Ava. ooy ENDURANCE]





