
Where Are They Now? 
 

 
 

Name: Nicole Wednt 

Position: Talent Acquisition Associate 

Company: IPG Mediabrands – Initiative and Universal McCann 

 

 

Question 1: How did CSUN marketing help you? 

 

CSUN’s marketing program is definitely a hidden gem. When I entered the work 

world I realized I gained kinesthetic, hands-on client and project exposure 

incomparable to that of my peers. I’m grateful knowing that regardless of my 

career pursuit, the program equipped me with life tools such as how to manage a 

team, how to work with an eclectic group of individuals, and the importance of 

branding not only companies but myself. By engaging with various clubs, taking 

relevant marketing electives, and taking advantage of the school internship credit 

course I was able to develop my industry knowledge and professional network. 



 

Question 2: In your position, what do you do daily that is marketing? 

 

Currently I work as a Talent Acquisition Associate for IPG Mediabrands - a 7,500-

employee global media communications agency holding. In my daily role I help 

recruit entry-level positions for our various agencies including Initiative and 

Universal McCann whose clients include Amazon, Dr. Pepper Snapple, Sony, 

Coke, Carl’s Jr., and many others. Since I recruit in media advertising, having a 

marketing degree gave me a leg up in understanding the industry and being able to 

educate others about the media services we provide. Additionally, my job is 

heavily team reliant in which I exercise the same skills I learned from past team 

projects. 

 

Question 3: What advice can you give current undergraduates and graduating 

seniors? 

 

First-hand recruiting for entry-level marketing positions, I learned there are 3 

things every student should do to succeed their peers. 

Firstly, real-world experience is irreplaceable. Devote yourself to getting as much 

marketing internship experience as possible so you can build up your professional 

resume as well as learn what you want to do, and more importantly not want to do, 

within marketing. Marketing is a huge field from creative, such as content 

development, to quantitative emphasizes, such as market research. When you’re a 

student you are expected to still be exploring your options, so use this time to dig 

deep into what fascinates you. More experience and knowledge will only help. 

Secondly, take marketing electives that will benefit you in the real world. If you 

want to pursue advertising, I highly recommend taking CSUN’s Integrated 



Marketing Communications (IMC) course. This class teaches you real terms and 

concepts used in advertising daily. When researching classes, be sure to ask fellow 

peers and faculty about the curriculum and how it translates into the workforce. 

Thirdly, take this time to pursue what fascinates you all while expanding your 

network. Thanks to CSUN’s American Marketing Association and my marketing 

classes, I was able to learn what I wanted to do and grow my network through the 

process. With the first step of asking professional guests to sit down for coffee and 

discuss their career path, I was able to develop relationships that landed myself 

many job/internship opportunities. In fact, I’m in my current position now because 

of a fellow AMA member. If you’re afraid of networking, then you’re in the wrong 

major – so go out there because the worst they can say is no. Don’t let the fear of 

exploring keep you stagnant.  

  

 

 


