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Question 1: How did CSUN marketing help you? 

 

I am proud to have graduated from CSUN’s Marketing program this past spring! 

Within one year, I completed all of my upper division marketing courses, and what 

I learned from these is invaluable. CSUN marketing taught me how to work as a 

team, enhanced my leadership and communication skills, taught me how to think 

critically and strategically, and gave me the confidence to present my point of view 

and pursue my goals. With the support from my professors and peers, I learned 



how to believe in myself and persevere through the more difficult points in my 

academic career, which has continued into the start of my career. 

 

Question 2: In your position, what do you do daily that is marketing? 

 

As a Digital Marketing Specialist, I do marketing through a variety of channels on 

a daily basis. My main tasks include email and social media marketing, which 

involves creating useful and relevant content to engage consumers, improve brand 

awareness and promote PCM’s products and services. I also oversee a marketing 

team in Manila, work with my company’s well-known technology partners to drive 

sales, host web meetings, and strategize with my team to create and implement 

new, beneficial ideas for our company. 

 

Question 3: What advice can you give current undergraduates and graduating 

seniors? 

 

Take advantage of all the aspects that CSUN has to offer! I cannot stress enough 

how much CSUN marketing electives can help you out of college. 

Here’s a couple of examples: 

I took an Internet Marketing course during my last semester at CSUN. Throughout 

the semester, my team and I worked on an Internet marketing audit for a well-

known company. My main focus of the project happened to be email marketing. At 

the time, I had no idea that the knowledge and skills I gained from this course 

would lead to my first job out of college. It still makes me wonder where I would 

have ended up if I had not taken this course and had not focused on this particular 

portion of the project. Bottom line: don’t overlook what your marketing courses 

have to offer you, as you never know how this knowledge may positively influence 

your future. 



Before the start of my last semester, I did not have an internship set in place, and 

had to think outside of the box to find an experiential activity to fulfill one of my 

graduation requirements. I found that one of my professors from the previous 

semester, Dr. Vigneron, managed a program called the “Wells Fargo Center for 

Small Business & Entrepreneurship.” I was granted the opportunity to evaluate a 

growing business’ marketing strategy and, over the course of 16 weeks, create, 

revise, and finalize a marketing plan for their organization. I was placed on a team 

with five talented and driven individuals, and together, we evolved from students 

into entrepreneurs. We even competed in the WFCSBE fast-pitch competition, and 

won first place!  

Overall, the skills and knowledge I learned from these courses, among others, are 

ultimately why I feel successful as a graduate and why I was hired by my current 

employer. 

  

 

 


