LESSON PLAN

Topic: Anti-Tobacco Ads

Name: Jolene Kuebler & James Naumann

Class:  Health

Grade Level:  6-12

Major Concepts:  

Tobacco Prevention

Performance Objective / Content Standards:  

Health Standard #5: Alcohol, Tobacco and other drugs

Goals:

Specific to Lesson: 

-Students will be aware that advertisements are manipulative and trick others to purchase the product.

-Awareness of critical thinking.

Specific to Unit: 

-Students will know the short-term and long-term effects of tobacco.

Broad Subject:

-Students will understand the harmful effects of legal and illegal drugs. Not only use of, but misuse of these substances.

Long-term goals:

-Work cooperatively with others

-Students will engage in self-learning through interactions in the environment.

-Learners will learn with desire.

-Students will take initiative as learners.

-Students will think critically.

-Students will value their classmates even if they learn differently from them.

Materials and Equipment:   

Anti-tobacco ads

Tricks of the trade Handout

Advertisement Questions Worksheet

Independent practice / Assignments:  

Analyze a tobacco ad in pairs and answer questions on worksheet given by teacher.

Outline of Lesson:  

1. Warm-up: Show an example of an advertisement on the overhead and ask the class what the advertisement is for. (5 min.)

2. Lecture/ Cornell Notes: Explain different types of tricks advertisers use to get the public to purchase their product. (15 min.)

3. Activity: (20 min.)

a.  Get into pairs quietly.

b.  Analyze the tobacco ad that is given to you.

c. Answer the questions on your worksheet pertaining to the advertisement.

d. Groups will present their Ad analysis to whole class.

e. Write the names of the members of your group on the paper along with the class period.

f. Turn in your paper

4. Relation to others:

Ads for many products are present in our everyday lives on the TV., billboards, magazines etc.

5. Activities: 

a. The students that finish their worksheet first can create an anti-tobacco ad in pairs.

b. Students can assist other groups in determining the advertising trick used.

c. Students that are having a lot of difficulty will receive assistance from the teacher.

6. Summary:

Students will have realized that ads have many hidden meanings and use lies to try to convince you to purchase their product by using a certain type of selling trick.

Homework:  

Bring in an advertisement for a product you find outside of class: billboard, magazine, internet, commercial on TV. (Write a paragraph about what the ad is trying to sell. Why they use that type of advertisement. Do you believe this ad? Would you purchase this product after learning about the tricks advertisers use?
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